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Introduction
In the 1970s, Milton Friedman has claimed that: 
“the only social responsibility of a company 
is the use of its resources together with the 
engagement in businesses that are meant 
to increase the profi ts, maintaining the rules 
of the game. This means to engage into an 
open and free competition, without any abuse 
or fraud.” And this is how, starting from the 
70s, the “rules of the game” were known in 
business and the responsibility that triggers the 
community, a responsibility that the companies 
fully acknowledge and embrace.

The corporate social responsibility (CSR) 
deals with strategies used by companies to 
develop their business in an ethical way, to 
respect the relation with the other members 
of the society. CSR can involve a range of 
partnerships with the local communities, 
investments with a real social impact of the 
corporations (education, art, and environmental 
protection), the development of the relations of 
the companies with the clients, employees and 
their families. Therefore, in order to support and 
develop the business of a company in the long 
term, it cannot be isolated, separated from the 
community that surrounds it, respectively the 
people and the environment. In this context, 
it has been emphasized how important it is 
for the companies to take responsibility 
towards the environment, the community, 
being necessary to invest responsibly, to avoid 
starting and taking part into projects that could 
bring damages to the environment or that 
could disturb the wellbeing of different external 
parties (customers, employees, environment, 
community).

The concept of corporate social responsibility 
is understood, in the opinion of Kayssar 
(2013) as being the “way in which a company 
can succeed a balanced integration of the 
economic, social and environment imperatives, 

meeting in the same time the expectations of 
the shareholders and other interested parties, 
this meaning that the corporations are playing 
a key role in the creation of the employment 
and welfare of the society”. In addition to 
that, Ahmed, Islam and Hasan (2012) state 
that the CSR is “the continuous engagement 
of the enterprises to act on accordance to 
the business ethics and to contribute to the 
economic development as well as increasing 
the quality of life, of the workforce and their 
families, along with the local communities and 
the society overall”. Nowadays, the business 
continuity can be ensured by the condition that 
the company is interested in the impact on the 
community and environment (Tjia & Setiawati, 
2012). Thus, Uddin, Hassan and Tarrique 
(2008) claim that “the CSR is an important 
business strategy, because the customers want 
to buy from the companies that they trust as 
much as possible; the providers want to form 
business partnerships with the companies 
that they can count on; the employees want 
to work for the companies that they respect; 
and NGOs want to collaborate more and 
more with the companies that are seeking for 
feasible solutions and innovations in domains 
of common interest”.

Concerning the banking and fi nancial 
domains, the corporate social responsibility 
represents the banks obligations to manage 
their activities in the most favorable way, locally 
and globally, by taking care of the social, 
economic and environmental relations (Abbasi 
et al., 2012). In other words, when developing 
business, the banks need to take into account 
not only the fi nancial performances, but also 
respecting the interests of the community and 
environment (Masud & Hossain, 2012).

When talking about the environmental 
damages, even though the banks do not 
have a direct contribution, they can facilitate 
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the process, as they have the role to provide 
the necessary funds that are needed for the 
production processes that can determine in the 
end, the environmental damages (Sarokin & 
Schulkin, 1991; Ahmed, Islam, & Hasan, 2012). 
For this reason, Castelo Branco and Lima 
Rodrigues (2006) have considered that it is 
necessary for the banking societies to declare 
their activities with the purpose to ensure that 
the investment and lending policies do not 
support the industrial processes that can bring 
damages to the environment. Also, Castelo 
Branco and Lima Rodrigues (2006) state that the 
fi nancial institutions are important consumers 
of big quantities of resources, such as energy 
and paper, and also represent generators of 
waste; therefore, their policies regarding the 
way the banks are playing their part in the 
energy and natural resources conservation 
context, together with the recycling activities, 
are very important aspects of the corporate 
social responsibility.

By reporting the activities of social 
responsibilities, the companies are disclosing 
information regarding the actions they are 
taking in relation to the society (Castelo Branco 
& Lima Rodrigues, 2006). According to these 
authors, disclosing the CSR information to 
the corporations is mandatory, believing that 
corporate social responsibility can be a very 
useful instrument in the relation between 
business and community, society. Generally 
speaking, transparency is one of the most 
important attributes of a very good corporate 
governance practice, especially in the banking 
system (Hossain & Reaz, 2007).

1. Literature Review
The Corporate Social Responsibility (CSR) is 
defi ned by the European Commission (2001) 
as being “a concept used by fi rms to integrate 
the social and environment preoccupations in 
their business operations, including in the same 
time the way of voluntary interaction with the 
interested parties”. This concept includes the 
economic, ethic and charitable expectations of 
a society in relation to a company (Classon & 
Dahlström, 2006). According to Rendtorff and 
Mattson (2012), the fi rms are perceived as 
being human communities that use a range of 
social practices to attain common objectives. 
The accomplishment of these objectives is 
possible only through trust and reliable relations 
with the business partners.

The corporate social responsibility concept 
is a reputational factor which contributes to the 
improvement of an organization’s human rights 
(Barnett & Salomon, 2012; Matten & Crane, 
2005). Based on the empirical results of the 
research, Chih, Chih and Chen (2010) have 
shown that the bigger entities are giving more 
importance to the activities related to corporate 
social responsibility and have also demonstrated 
that there is no direct relation between the 
fi nancial performance of an organization and 
the corporate social responsibility concept. 
Furthermore, these authors have proven 
that between the competition level in the 
business environment and the corporate social 
responsibility there is no linear relation and also 
that a lack of competition can have a negative 
effect when implementing the corporate social 
responsibility concept within the company. 
Therefore, in a very competitive environment, 
the entities are inclined to save resources in 
order to obtain small profi t margins. On the 
other hand, in the areas with minimum or 
inexistent competition, the companies do not 
feel any pressure coming from the environment 
and they do not need to build a competitive 
advantage, leaving the commercial partners 
with limited options. Robin (2008) states that, 
ideally, the society strives for an economically 
stable environment which would create 
opportunities for economic development and 
an increased level of living. The mission of the 
ethics is to minimize the power abuse practiced 
by the companies in the business environment, 
together with reducing the negative impact on 
the quality of people’s lives.

Even though the social responsibility 
concept is often seen as being an universal 
concept, it needs to be highlighted the fact that 
it presents some particular attributes because 
of the social, political and cultural variations 
of each and every region (Moon, 2007). This 
particularity is due to the cultural heritage, 
economic conditions, the political aspects and 
the governmental decisions that infl uence 
the expectations of the community, generally 
speaking and also the business environment, in 
particular, all this in the context of the extensions 
and areas of the corporate social responsibility 
concept. The history and tradition of the CSR 
commitment is also different around the world. 
Consequently, as Bodet (2007) emphasizes, 
the corporate social responsibility is dependent 
to the context and territory.
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As far as the banking sector is concerned, 
Belas (2010) believes that it is infl uenced by 
a wide range of factors, such as the credibility, 
the money or the money supply (as the banks’ 
scope of activity) and also the atypical structure 
of the balance sheet of the commercial banks. 
These factors are the main reasons to bring 
under strict regulation the banking sector. Soana 
(2011) has examined a potential correlation 
between the corporate social responsibility 
and the fi nancial banking performance. The 
results of this research have shown that for the 
Italian banks there is no signifi cant correlation 
between the corporate social responsibility and 
their fi nancial performance. Graafl and and van 
de Ven (2011) have brought to attention that 
the corporate social responsibility of the banks 
needs more consideration on the principles of 
the ethic Code, on the aspects of ethics and 
deontology, which have to be respected by the 
employees, as well as consideration on other 
approaches, such as transparency, focusing on 
the interests of the interested parties and a good 
cooperation with the business environment and 
the community.

The most important ethical principles that 
are promoting “the good life of customers” are: 
the autonomy, the honesty and the dignity of the 
client. Yeung (2011) defi nes the key elements 
of social responsibility in the banking sector, 
such as: managing the risks, understanding the 
fi nancial services complexity, consolidating the 
ethics inside the banking activity, implementing 
strategy in case of fi nancial crisis, protecting 
the clients’ rights. Chatterjee and Lefcovitch 
(2009) were claiming that respecting the ethical 
standards within a fi nancial market is something 
of great importance as they are functioning 
thanks to the money of other owners, so any risk 
exposure can generate both profi t and loss. So 
this risk exposure has to be limited for at least 
two reasons: fi rstly, it is about maintaining the 
trust when making an investment and secondly, 
an excessive risk exposure can actually mean 
a dangerous investment.

In the banking system, the accumulation 
of reputational capital is infl uenced by the 
awareness of the role that the banks play inside 
the society besides generating profi t (Bushman 
& Wittenberg-Moerman, 2012; Dell’Atti & 
Trotta, 2016; Saeidi, Sofi an, Saeidi, Saeidi, & 
Saaeidi, 2015; Wu & Shen, 2013). Pérez and 
del Bosque (2012) said that the banks normally 
have the tendency to promote the most 

profi table activities, and identifi ed three basic 
groups for the banking sector: the clients whose 
fi nancial needs the banks are struggling to 
meet, the clients whose requests the banks are 
trying to meet, that requests related to ensuring 
a satisfactory work environment and last but 
not least, the community (where the banks are 
making business) for which the banks are trying 
to ensure the premises of a sustainable growth. 
According to these authors, it is important that 
the banks are putting emphasis on a long term 
development strategy that would contribute 
to the strengthening of the position of the 
organization inside the community and also 
to the reduction of the partners’ skepticism in 
the business environment. At the same time, 
the authors believe that the banking sector has 
been strongly affected by the economic crisis 
that occurred in 2018, suffering from image 
defi cit and lack of credibility, the corporate 
social responsibility being perceived as the 
most effi cient instrument to help to improve the 
reputation.

Therefore, in the context of the fi nancial 
and economic crisis that took place on an 
international level after 2008, there has been 
ascertained a deterioration of the portfolio 
quality in the banking and fi nancial system, all 
as an effect of an exaggerated risk exposure 
of the institutes that activate in this activity 
sector. As the entities from the business sector 
(both corporate and retail) have met a number 
of issues in their partnerships, the effects of 
this “syncope” have shown in the banking 
system as an “echo” because the role of the 
banks is to support the business environment 
through its products and banking services that 
can be offered, but the business environment 
being an unstable one, this instability has an 
implicit impact on the bank performances. As 
issues have arisen, related to the reputation 
and trust in the fi nancial stability of the banks, 
there has been more and more interest to 
identify the causality relation between the 
corporate social responsibility and the fi nancial 
performance of the banks, by making a lot of 
detailed researches and studies. According to 
Wu and Shen (2013), the results of the former 
researches are contradictory and incomplete.

In the context of the fi nancial and economic 
crisis, the banking sector is seen as one where 
the risk exposure is pretty excessive (Icke, 
Caliscan, Ayturk, & Icke, 2011), the attention 
being primarily focused on risks and incomes. 
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But the effects of the fi nancial crisis on a global 
level have brought attention to the gaps found 
in the fi nancial and banking sector (San-Jose, 
Retolaza, & Gutierrez-Goiria, 2011), and the 
life quality has lowered at the same time, the 
unemployment rate has increased and the 
global consumption has signifi cantly reduced. 
Given these circumstances, the lack of some 
moral principles towards the company and 
clients in general (Graafl and & van de Ven, 
2011; Fassin & Gosselin, 2011), played a very 
important part in the “moral failure” registered in 
the banking and fi nancial system (Chatterjee & 
Lefcovitch, 2009).

Concerning the relation between the 
corporate social responsibility and the fi nancial 
performance, it is approached in the empirical 
researches that talk about the banking 
societies. The positive relation between the 
corporate social responsibility and the fi nancial 
performance of the banks is found in countries 
like America (USA), but also in Jordan and 
Ghana. The positive impact of the corporate 
social responsibility on the performance of 
the banks in the 1990s, has been noticed by 
Simpson and Kohers (2002), after making 
a research on the biggest 385 banks of the 
world. This relation has been afterwards 
confi rmed by the studies conducted by Wu and 
Shen (2013), that have researched 162 banks 
of 22 countries and the study has highlighted 
the positive impact that the corporate social 
responsibility has on the fi nancial performance 
of the banks.

At the same time, a great deal of authors 
has shown through the results of their 
researches that there is a neutral relation, or 
even a negative one, between the corporate 
social responsibility and the fi nancial 
performances of the banks. These conclusions 
are clear and emphasized for instance by the 
results of the studies made on banks of Turkey 
(Tașkın, 2015), Kenya (Nyamute & Batta, 
2015), Bangladesh (Ahmed, Islam, & Hasan, 
2012), Italy (Soana, 2011), Hungary (Deutsch, 
2016), as well as studies conducted on a global 
level by Cheung and Mak (2010) and Chih, 
Chih and Chen (2010). Given these facts, the 
activity of the banks undoubtedly interacts 
with the corporate social responsibility. It is 
a known fact that the effi ciency of the banking 
system of a country contributes to its social and 
economic development (King & Levine, 1993). 
Moreover, the moral standards used by the 

banks when doing business represent a very 
important aspect as they use resources that are 
generated by the community in order to fi nance 
companies or families.

According to Porter and Kramer (2006), 
respecting the corporate social responsibility 
concept does not determine if the banks 
move away from their economic role in the 
society, but rather helps them to differentiate 
themselves in the competitive environment, 
bringing also additional value to the perception 
of the clients on the quality of the services that 
they offer. This matter is identifi ed especially 
when clients and business partners evaluate 
the involvement of the banks in the activities 
of social responsibility (Pérez & del Bosque, 
2015). When approaching the subject of social 
responsibility (Freeman, 1984) and the theory of 
ideal management (Waddock & Graves, 1997), 
it is much more likely that the organizations 
gain more success in business when they 
develop partnerships that are built on mutual 
trust. Surroca, Tribó and Waddock (2010) 
were claiming that the best relation between 
corporate social responsibility and fi nancial 
performance is associated to the accumulation 
of intangible resources related to the interested 
parties, both external and internal. On the other 
hand, Friedman (1970) fi nds out that the profi t 
represents the only social responsibility of 
a company. From this perspective, following 
the theory of Friedman and being subsequently 
developed by Jensen and Meckling (1976), the 
manager of a company is a decision maker that 
has as a main role to protect the property. As 
a result, if the manager decides to implement 
a variety of social activities, he actually extends 
the expenses volume that the company is 
making, also giving a fi nancial disadvantage to 
the bank compared to the other competitors that 
do not get involved in such practices (Barnett & 
Salomon, 2006; McWilliams & Siegel, 1997).

2. Research Methodology
The research methodology was based on both 
qualitative and quantitative analysis, using the 
information published by the banks that are 
subjects of matter, information published by the 
regulation organizations, the Central European 
Bank, the National Bank of Romania (BNR), on 
independent offi cial sites. According to Creswell 
et al. (2003), a study that consisted of mixed 
methods of research has used qualitative and 
quantitative data collected and analyzed by 
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using only one research, made of data that 
were simultaneously and sequentially collected.

This study included a sample of 14 banks 
of Romania that published on their offi cial 
websites information regarding the activities 
of corporate social responsibility in which they 
are involved. The time frame evaluated was 
between 2015 and 2017 and the study included 
the banks that had published the information 
about assumed social responsibility, the 
information being displayed either as a report 
or documents posted on own offi cial websites.

Regarding the practices of corporate social 
responsibility on national level, the calculation 
starts with the year of 2015 and the indicator 
calculated is called „Romania CSR Index” and 
what it actually represents is a comparative 
analysis of the social responsibility and of the 
impact that it has on the environment, when 
talking about the big companies in Romania. 
This index was elaborated taking into account 
nine criteria that include a range of indicators, 
using an applied methodology, according to 
the three international standards of corporate 
social responsibility, respectively:
 The 2014/95/EU Directive of the European 

Parliament and the Council of 22nd of 
October 2014, of amendment of the 
Directive 2013/34/UE in what concerns the 
presentation of non-fi nancial information 
and that information regarding the diversity 
of some corporations and big groups;

 The Guidelines of sustainable development 
GRI G4 (framed by the Global Reporting 

Initiative organization) the main reporting 
standard of Sustainable Development;

 The methodology of Dow Jones 
Sustainable Development is one of the 
most important international standards 
that refers to corporate sustainability. 
The index is evaluating indicators of 
environment, of social development and 
corporate governance among the biggest 
companies in the world, both in developed 
and emerging markets.
Therefore, the CSR index was used in this 

study to examine the level of the corporate 
social responsibility practices of the banks 
that activate in the Romanian banking market. 
A certain percentage was given to every 
criterion of this index, so that this percentage 
would equal zero only if the criterion would not 
be brought into the open or would equal 11.11% 
if it would be revealed, taking into consideration 
that the sum of all criteria presented is 100% 
(according to Tab. 1).

The main objective of this research is 
to identify the relation between the level of 
involvement of the banks in the activities of 
corporate social responsibility and their fi nancial 
performances, analyzed through the indicators 
of the return on assets (ROA) and the return on 
equity (ROE).

In order to attain the objectives of this 
research, two sets of variables were identifi ed, 
meaning the dependent variables (ROA and 
ROE) and the independent variables (the CSR 
index), evaluating the possible correlation 

No. crt. Criterion Percentage %

1 Corporate governance 11.11
2 Diversity 11.11
3 Economic impact 11.11
4 Environment 11.11
5 Human rights and anti-corruption politics 11.11
6 Employees 11.11
7 Marketing and creating awareness 11.11
8 Community investments 11.11
9 Information about the risks and management system 11.11

TOTAL 100

Source: own

Tab. 1: Criteria included in the CSR index
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between them in the timeframe 2015–2017. The 
outturns of the shares (ROE – return on equity) 
is measuring the cost-effectiveness gained by 
shareholders every year for the investments 
made in the capital of the fi nancial institutions. 
This shows the capacity of each capital stock to 
generate profi t. The relation between corporate 
social responsibility and ROE was analyzed in 
the studies conducted by Yusoff and Adamu 
(2016); Malik and Nadeem (2014); Mackey, 

Barney and Mackey (2007). The return on 
assets ratio (ROA) - is known as the most 
common ratio among the economic ratios of 
profi tability. This measures the entity level of 
the invested capital and also determines the 
ratio between the net result and the total entity 
assets. The state of the dependent variables 
and the way they are defi ned and evaluated are 
presented in Tab. 2.

The Pearson correlation index was used in 
order to determine the correlation between the 
two variables (dependent and independent) 
and to identify a likely relation between the two 
practices of corporate social responsibility and 
fi nancial performance of the banks. This Pearson 
correlation index is used to measure the intensity 
of the relation between two variables and to also 
test the signifi cance of it. The index is used on 
large scale to measure the power of the linear 
dependence between two variables.

This correlation index is marked with ρ(X, Y) 
and is defi nied as being the ratio:

 
(1)

where:

– cov(X,Y) – covariance: cov (X,Y) = ;
–   – values of the correlated 

variables and their medium level;
– N – the number of the paired values;
–  – the medium quadric variation for X 
and Y.

The correlation index is obtained by 
standardizing the covariance. The value of this 
index is found between -1 and +1: -1 ≤ ρ ≤ +1.

If ρ equals zero value, then there is no 
relation between the variables. The value ρ 
stands for the meaning of the relation between 
the variables. The plus sign + shows a direct 
ratio (as the values of the X variable are 
growing, the values of the Y variable are also 

growing), and the minus sign - an inverted ratio 
(as the values of the X variable are growing, the 
values of the Y variable are decreasing). The 
absolute value of ρ indicates a certain relation: 
as much as it is approaching 1, the ratio grows 
stronger and as much as it is approaching zero, 
the ratio becomes weaker. A correlation index 
that equals +1, indicates a perfectly direct ratio 
between the variables and a correlation index 
that equals -1, shows a perfectly inverted ratio.

3. Results and Discussions
To examine the level of disclosure of information 
regarding the corporate social responsibility 
of the banks that activate on the Romanian 
banking market, the CSR index was evaluated, 
giving to each of the 9 criteria a certain 
percentage, so that this percentage is zero if 
that criterion is not revealed or 11.11% if it is 
revealed, taking into consideration that the sum 
of all presented criteria is 100%. In this study, 
a number of 14 banks were included, the banks 
that have published on their offi cial websites 
information about the activities of corporate 
social responsibility in which they are involved 
on the community level.

In Tab. 3, it is presented the synthetic survey 
of assigning these percentages of CSR index 
to the banks of Romania that have published 
the information concerning the practices of 
corporate social responsibility.

In Tab. 3, it can be noticed the fact that the 
CSR index average for the banks included in this 

Dependent variable The used symbol Defi nition Measures
Return on equity ROE Return on equity The net result/capital volume
Return on asset ROA Return on asset The net result/total of assets

Source: own

Tab. 2: State of the dependent variables regarding the fi nancial performance
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research is of 52%, only one bank being active 
on the Romanian banking market with a CSR 
index that contain criteria summing 100%, 
including corporate social responsibility reports 
that are published on offi cial websites and that 
contain non-fi nancial information requested 
through guidelines of sustainable development 
GRI G4 (framed by the Global Reporting 
Initiative organization). The differences in 
what concern the CSR index criteria have 
been quantifi ed using a standard deviation. 
The biggest differences in what concerns the 
assigned scores, have been noticed mainly in 
the information area regarding the management 
system and the risks involved, in addition 
to the area of employees (the information 
regarding the professional development of the 
employees, the management system for health 
and safety at work, the freedom of partnership 
and collective negotiation). Furthermore, it can 

be seen that the information with reference to 
the community investments, is present for each 
and every bank out of the 14 banks included in 
the research.

The CSR index distribution for the analyzed 
banks (banks that have reported information 
about the corporate social responsibility 
practices) is graphically represented in the 
below histogram (Fig. 1) and it can be easily 
noticed the occurrence frequency of it.

The correlation between the variables 
under research, the CSR index and the fi nancial 
performance indicators (ROA – the return 
on assets and ROE – the return on equity) is 
evaluated by using a bivariate analysis, which 
is a method that consists of measuring the 
association level of two variables taking into 
account: the direction, the statistical meaning 
and the intensity. The correlation analysis of the 
variables is presented in Tab. 4.
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1 Corporate 
Governance 11.11 11.11 11.11 11.11 11.11 0 0 11.11 11.11 11.11 11.11 0 11.11 11.11 9 4.731

2 Diversity 11.11 11.11 0 0 0 0 0 0 0 0 0 0 2 4.034

3 Economic 
impact 11.11 11.11 0 11.11 11.11 0 0 11.11 11.11 11.11 11.11 11.11 11.11 11.11 9 4.731

4 Environment 11.11 11.11 0 11.11 11.11 0 0 11.11 11.11 11.11 11.11 0 11.11 11.11 8 5.208

5 Human Rights,
Politics and 
Anti-corruption

11.11 0 11.11 11.11 0 0 0 0 0 0 0 0 0 0 2 4.731

6 Employees 11.11 11.11 11.11 11.11 0 0 0 11.11 11.11 0 11.11 0 11.11 11.11 7 5.524

7 Marketing 
and Creating 
Awareness

11.11 0 0 0 0 0 0 0 0 0 0 0 0 0 1 2.969

8 Community 
Investment 11.11 11.11 11.11 11.11 11.11 11.11 11.11 11.11 11.11 11.11 11.11 11.11 11.11 11.11 11 .000

9 Information 
about the 
management 
system and 
the risks 
involved

11.11 0 0 11.11 11.11 0 0 0 0 0 0 0 11.1 11.11 4 5.523

TOTAL 100 56 56 78 56 11 11 56 56 44 56 22 67 67 52

Source: own

Tab. 3: Survey of assigning the CSR index to the Romanian banks
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Fig. 1: CSR index distribution

Source: own, using the SPSS soft

Correlations
CSR index ROA ROE

CSR index Pearson Correlation 1 .070 .122
Sig. (2-tailed) .659 .443
N 42 42 42

ROA Pearson Correlation .070 1 .958**
Sig. (2-tailed) .659 .000
N 42 42 42

ROE Pearson Correlation .122 .958** 1
Sig. (2-tailed) .443 .000
N 42 42 42

Source: own, using the SPSS soft

Note: **. Correlation is signifi cant at the 0.01 level (2-tailed).

Tab. 4: Analysis of the variables correlation
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In Tab. 4, there can be found the Pearson 
index (Pearson Correlation), the signifi cance 
value (Sig.) and the number of cases included 
in the sample researched for the timeframe 
2015–2017. For the analysis, the correlation 
of the independent variables and the predictor 
(CSR index) are being studied, together with the 
dependent variables (ROE, ROA). As it can be 
seen, the value of the diagonal Pearson index 
equals 1, this situation occurring because of the 
fact that every variable is perfectly correlated 
with itself. At the same time, it is clearly pointed 
the signifi cant relation between the two return 

rates ROE (return on equity) and ROA (Return 
on assets), the Pearson index being 0.958, 
which is a Sig. level lower than 0.05.

Every dependent variable is analyzed in 
Tab. 5 using the below Model Summary (5a 
for ROA – return on assets and 5b for ROE – 
return on equity), for each regression model, 
displaying the value of the correlation index (R), 
the value of the determination index (R2) and 
the standard error. The R2 value is increasing 
as more variables are introduced into the 
model. The inclusion of irrelevant variables also 
leads to the increase of the standard error.

In the Model Summary Tab. 5, the R value 
is showing if there is any correlation between 
the dependent variable (resultative) and the 
independent variable (factorial). This indicator 
takes into consideration values between -1 
and +1. The determination model is used for 
interpreting this model, R2 which shows the 
dependent value proportion that is explained by 
the regression model and is used to evaluate 
the quality of adjustment. R2 can have values 
between 0 and 1. If it equals 0 or if it has 
a lower value, then there is a relation between 

the variables and if it equals 1, then there is 
a perfect relation between the variables.

In our research, for both of the dependent 
values, a value R = 0.070 resulted, and 
R = 0.122, respectively, the determination 
index R2 being 0.005 and 0.015, respectively, 
which shows us that there is no direct and close 
relation.

The Regression ANOVA Tab. 6 presents the 
results of the analysis of the dependent variable 
variant under the infl uence of the regression 
factor and the residual factor. Namely, it shows 

Model R R Square Adjusted 
R Square

Std. Error of 
the Estimate

Change Statistics
R Square 
Change

F 
Change df1 df2 Sig. F 

Change
1 .070a .005 -.020 1.36936 .005 .198 1 40 .659
2 .000b .000 .000 1.35590 -.005 .198 1 40 .659

Source: own, using the SPSS soft

Note: a. Predictors: (constant), CSR.
          b. Predictor: (constant).

Model R R Square Adjusted 
R Square

Std. Error of 
the Estimate

Change Statistics
R Square 
Change

F 
Change df1 df2 Sig. F 

Change
1 .122a .015 -.010 13.17929 .015 .601 1 40 .443

2 .000b .000 .000 13.11507 -.015 .601 1 40 .443

Source: own, using the SPSS soft

Note: a. Predictors: (constant), CSR.
          b. Predictor: (constant).

Tab. 5a: Model summary – ROA

Tab. 5b: Model summary – ROE

EM_4_2019.indd   127EM_4_2019.indd   127 25.11.2019   11:02:3225.11.2019   11:02:32



128 2019, XXII, 4

Finance

information about the sum of the dependent 
variable variations squares, caused by the 
regression model and the reversion factor, the 
level of latitude, the estimations of the variances 
produced by the two sources of variations 
(regression and residual), F and Sig ratio.

The test F statistics can be obtained by ratio 
between the average of the variations squares 
caused by the regression and the average of the 
variations squares caused by the residual, the 
calculation being made by taking into account 
the suitable levels of latitude. If test F has a big 
value and the Sig. value correspondent to the 
F statistics is low (lower than 0.05), then the 
independent variable explains the variation of 
the dependent and inverted variable.

This research shows that the Sig. value for 
F is bigger than 0.05 (being of 0.443 and 0.659, 

respectively), which demonstrates the fact that 
between the two types of variables (dependent 
and independent) there is no signifi cant direct 
relation, and between the CSR index and the 
fi nancial performance indicators, ROA and 
ROE, respectively.

Also, in Tab. 7 that is named the Excluded 
Variables (7a and 7b, respectively), there 
are presented variables that throughout the 
research, which are excluded on each step.

Therefore, the research brings to  surface 
the fact that Sig is registering very high values 
(compared to 0.05), which makes us not to 
vote down the null hypothesis, referring to the 
inexistence of a signifi cant relation between 
the dependent variables (ROA and ROE, 
respectively) and the independent variable 
(CSR index).

Model Sum of Squares df Mean Square F Sig.
1 Regression .371 1 .371 .198 .659b

Residual 75.006 40 1.875
Total 75.377 41

2 Regression .000 0 .000 . .c

Residual 75.377 41 1.838
Total 75.377 41

Source: own, using the SPSS soft

Note:  a. Dependent variable: ROA.
          b. Predictors: (constant), CSR.
          c. Predictor: (constant).

Model Sum of Squares df Mean Square F Sig.
1 Regression 104.470 1 104.470 .601 .443b

Residual 6947.742 40 173.694
Total 7052.213 41

2 Regression .000 0 .000 . .c

Residual 7052.213 41 172.005
Total 7052.213 41

Source: own, using the SPSS soft

Note:  a. Dependent variable: ROA.
          b. Predictors: (constant), CSR.
          c. Predictor: (constant).

Tab. 6a: ANOVAa – ROA

Tab. 6b: ANOVAa – ROE
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Conclusions
The research objectives were not only to look 
for the information regarding the corporate 
social responsibility practices of the Romanian 
banking system, but also to analyze the 
possible correlation between the corporate 
social responsibility practices and the fi nancial 
performances of the banks, in the context of the 
return indicators ROA – the return on assets 
and ROE, respectively – the return on equity. 
In what concerns the information on corporate 
social responsibility being published, it can 
be noticed the preoccupation of the banks to 
promote the importance of CSR in Romania 
and to raise awareness on this concept in 
the business environment and in the society, 
generally speaking, a fact which will ensure 
in the end a sustainable development. The 
companies are analyzing the way aspects like 
climate changing, ageing of the population or 
exhaustible resources can affect their business 
and how they can be better prepared for 
the future. The sustainable companies are 
anticipating the future needs of the society and 
are adjusting their business priorities according 
to their needs, making sure they will have the 
necessary resources to make business. The 

most innovating companies are learning how to 
use the sustainable development in their own 
advantage and are focusing on transparency 
and on measuring the results. Year after year, 
companies are more and more involved, setting 
more ambitious objectives and are developing 
the way they are measuring results, taking the 
lead in their own industry and trying to infl uence 
also the producers from the same background 
of values.

In what concerns testing the possible 
correlations between the CSR index and the 
fi nancial performances of the banks, which 
is seen through the return indicators ROA 
and ROE, respectively – the results of this 
research have not brought into light a direct 
relation between these two variables. The 
statistical results of the research are showing 
that publishing the information regarding 
the corporate social responsibility practices 
do not infl uence the fi nancial performances of 
the banks, the used regression functions not 
demonstrating the existence of such relation. 
These conclusions are in accordance with the 
results that Strouhal et al. (2015) obtained. 
These authors have demonstrated that there 
is no link between publishing the reports on 

Model Beta In t Sig.
Partial 

Correlation
Tolerance

Collinearity Statistics

Tolerance VIF Minimum 
Tolerance

2 CSR .070b .445 .659 .070 1.000 1.000 1.000

Source: own, using the SPSS soft

Note:  a. Dependent variable: ROA.
          b. Predictor: (constant).

Model Beta In t Sig.
Partial 

Correlation
Tolerance

Collinearity Statistics

Tolerance VIF Minimum 
Tolerance

2 CSR .122b .776 .443 .122 1.000 1.000 1.000

Source: own, using the SPSS soft

Note:  a. Dependent variable: ROE.
          b. Predictor: (constant).

Tab. 7a: Excluded variablesa – ROA

Tab. 7b: Excluded variablesa - ROE
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corporate social responsibility and the fi nancial 
results, their research being conducted in the 
Czech Republic and Estonia.

The research is however limited and this is 
because of the small number of banks included 
in the study, banks that have reported activities 
of corporate social responsibility, included in the 
Romanian banking system. In addition to this, 
the limitation is also infl uenced by the timeframe 
analyzed, which is relatively small (3 years, 
2015–2017, respectively) and this situation 
is due to the fact that starting with 2015, the 
Romanian CSR index has been evaluated, as 
a comparative analysis of the social responsibility 
and its impact on the environment, for the big 
companies in Romania. The year 2015 can be 
seen as the year of objectives in the context of 
sustainable development.

Even with its limitations, this research 
can be a very strong source of information 
and refl ection for the decision makers in 
the Romanian banking sector and more 
than that, can encourage an even bigger 
transparency of the information regarding the 
social and environment responsibility, as well 
as emphasizing of a performing management 
under all aspects that are related to the 
corporate social responsibility. As far as the 
adjustment to change is concerned, a more 
responsible approach to the environment and 
the society will generate innovation. There are 
many advantages and this is the reason why 
on the international level, the majority of the 
companies is taking very seriously this area 
and is consolidating the departments that are 
handling the corporate social responsibility.
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Abstract

THE CORPORATE SOCIAL RESPONSIBILITY OF THE ROMANIAN BANKING 
SYSTEM
Vasile Dinu, Mariana Bunea

For the Romanian banking system, the corporate social responsibility (CSR) concept is not 
a new one, but its importance raises more and more awareness lately, the fi nancial crisis of 2008 
signifi cantly bringing to surface the need to integrate the moral principles in the banking activity.

The corporate social responsibility (CSR) takes into account the strategies that help companies 
to run their business in an ethical way, when talking about the relations to the other members of the 
society. The CSR can include a wide range of partnerships with the local communities, investments 
with a real social impact of the corporations (education, art, and environmental protection), 
developing relations between the fi rms and their clients, employees and their families. On one hand, 
the research aims at measuring the level of knowledge of the information regarding the corporate 
social responsibility of the banks in Romania in the timeframe 2015–2017 and on the other hand, 
to identify the possible relations between the CSR indexes and the fi nancial performance, seen 
through the return on assets indicators (ROA) and return on equity indicators (ROE). In order to 
accomplish these objectives, the research methodology was based on the content analysis method, 
in order to identify the categories of corporate social responsibility that are included in the CSR 
index, obtained from the annual reports of the sustainability, published by the analyzed banks. 
To test the correlations of the dependent and independent variables, there were used correlation 
techniques and regression of the analyzed data, using the SPSS soft. Even with its limitations, 
this research can be a very strong source of information and refl ection for the decision makers in 
the Romanian banking sector and more than that, can encourage an even bigger transparency 
of the information regarding the social and environment responsibility, as well as emphasizing of 
a performing management under all aspects that are related to the corporate social responsibility.

Keywords: Corporate social responsibility, fi nancial performances, return indicators, Romanian 
banking system.
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