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1 INTRODUCTION

This Bachelor’s thesis deals with the translation of selected texts
related to tourist industry — from English into Czech. Its objective is to
demonstrate the procedure of translation of selected texts from that
specific area in the practice. The aim of this Bachelor's thesis is to
describe the theory of translation and apply it into practice by translation
of extracts of specific texts. In order to complete the practical part, each
translation is accompanied by commentary and glossary. Commentaries
are placed straight in the text and glossaries are enclosed in the

appendices.

Selected topic is tourist industry. Tourism can be defined as
travelling for recreational, leisure or business purposes. Nevertheless, it is
a very expansive area but only some parts of it have been elaborated in
this Bachelor’s thesis. This theme was chosen because of my interest in
this area and intention to continue in the field of tourism concerning my
future studies or future job. The choice of the translation as a topic has
the same reason. Knowledge of languages is crucial for working in tourist
industry. Another aim of this Bachelor’s thesis is also an improvement in
English and acquisition of some knowledge from the field of tourism and

travelling.

According to the structure, this Bachelor’s thesis is divided into two
parts — theoretical and practical part. Theoretical part contains some
fundamentals of translatology. It is divided into seven chapters. The first
chapter of this part provides general information about translation and it
contains three subchapters describing basic rules, the role of translator
and individual components of the text. Second chapter of theoretical part
is devoted to the theory of translation on the basis of opinions of linguists
and translation experts. Next part talks about pragmatics in translation.

The fourth one describes types of translation and is divided into parts



explaining: criterions of successful translation, types of translation by
linguist Jakobson, and special types of translation — form-based and
meaning-based. Techniques of translation are clarified in the fifth chapter
of theoretical part. Next chapter presents the translation of proper names
and the last chapter of theory enumerates functional styles. Namely, it
provides information about publicistic style, essay belonging into this

style, and last but not least administrative style.

Practical part deals with translation of selected texts. There are
three of them — translation from English into Czech. Every text is written
in different functional style (mentioned above). The first one is a
travelogue written in publicistic style. The second text is a report from the
field of tourism industry and its style is administrative. The last text is a
newspaper article about ways how to book your vacations. In this case, it
is also written in publicistic style but more precisely, it can be classified as
an essay. To each text are added — as stated — commentary and glossary

of selected words or phrases.



2 THEORECTICAL SECTION
2.1 General information about translation
2.1.1 Basic rules concerning translation

Firstly, it is necessary to specify what translation is about. The
answer is still quiet disputable and it have been formed within a long time
and step by step. In this chapter | try to emphasize the most important

features of translation in general.

Translation is creation of completely new text. It can be considered
as specific kind of communication. The special thing about translation is
that there are two recipients — one on the source side and one on the

target side. The change of recipient makes translation so characteristic. [1]

Successful translation has three basic requirements. The first one is
exactness, after that it is clarity and the last one is casualness. All of
these three characteristics of a good translation are very closely connected
with the meaning and: “Meaning is at the very heart of the translator’s
work”. [2 - Knittlova, 2010]

The question of equivalence has always been considered as the
main problem of translation. In English, the term equivalence means
literally “of similar significance, virtually the same thing”. [3 - Knittlova,
2010] Equivalence provides a possibility to transfer all information from a
text of the source language to a text of the target language (even if these
two languages have different grammatical system). In the second half of
20™ century linguistic approach comes to the scene. According to
linguists like Firth or Snell-Hornby the description of communicative events

Is considered as the main aim of linguistic analysis. [4]

Thanks to the first of theorists specialized in linguistic Catford a term

functional approach started to be used. He claimed that individual units



of the source language can function in the same situation as units of the
target language even if they do not have exactly the same meaning
(referring to the linguistic aspect of the language). Nowadays, this
functional approach appears to be fundamental principle of translation. If
linguistic tools have the same function, they do not necessarily have to be

completely identical. [5]
2.1.2 The role of translator

Furthermore, it is also necessary to describe the role of translator in
the process of translation. Currently, surmounting of cross-cultural barriers
is seen to be the main role of translator. [6] Translator tries to surmount
language and cultural differences. [7] He is also expected to know the
situation and environment, and also perceive connections between
speakers, e.g. to be aware of relationships between them. The knowledge
of relationships between individual linguistic tools of the source and the
target language is also required. He should be able to deal with language
systems, its distribution etc. He also works with grammatical rules and with
lexical components. Nevertheless, he needs to choose them by

considering type of the text and other factors. [8]
2.1.3 Components of the text

All the texts consist of several components. These individual
components play an important role in the process of translation and that is

why they are needed to be mentioned.

Fundamental component of every text is semantic component
(component of the content). It is related to the process of putting different
lexical components into the harmony by means of a grammatical system

of the language. [9]

Each text also consists of two types of information which are

needed to be explained. The first one is denotation. In general, denotation



(of a word or of a phrase) relates to its basic meaning. An example of
denotation is the definition of a word we can find in dictionary. To the
contrary, connotation is the secondary component of the meaning of a
word or of a phrase. It is extension of the basic meaning or of its content
and it could be related to emotional, expressive, aesthetical, intensification
or ideological features of the meaning (or so-called “non-conceptual”

features). Usually, one expression has multiple connotations. [10]

“Last but not least, another important component of the content is
pragmatic component, experiential aspect which is given by the
relationship between linguistic expression and participants of the act of

communication.” [11 - Knittlova, 2010]

All the semantic components are very closely related to each other

and they penetrate a large number of other factors of translation. [12]

2.2 Theory of translation based on views of Nida, Newmark
and Catford

Lot of theorists and specialists in translation tried to describe this
complicated process in accordance with their own experiences and
theories. | would like to outline the theory of translation by describing and
comparing particular opinions of these experts to show how various and

extensive the sphere of translation is.

Firstly, I would like to focus on a linguist - Nida. He points out the
iImportance of the character of message. More specifically, he emphasizes
the intention of author and the type of recipient which both should not be
ignored. According to Nida, the principle goal of translation is to transfer
the information — relating to both - its content and to its form. Nida talks
about reaction of recipient which should be equivalent. To be more
specific, it refers to the equivalence of reaction from the part of both

recipients — the one of the source text and also the one reading the



translation. This equivalent effect Nida calls “dynamic equivalence”.
However, to achieve the same reaction seems to be a little bit problematic
because firstly, we would need to know an exact reaction of recipient of the
source language. Obviously, it always seems to be only a presumption.
[13]

To summarize Nida’s ideas - translation should be in conformity
with rules of the target language, the whole context, and with its culture in
general. Very important is also a choice of stylistic tools and their
arrangement. Therefore, it is necessary to keep in a mind the fact that
different languages have different stylistic rules for various types of

discourse. [14]

Newmark uses a term “communicative translation”. According to
him the concept of communicative translation is very simply, clear and it is
adaptable to appropriate language register. This type of translation has
tendency to so-called undertranslation. It means that there are used more
general expressions to translate difficult phrases. The opposite of
communicative translation is “semantic translation”. It is more complicated
and more detailed. It tries to follow author’s process of thinking than his
general intention. In this case appears tendency called overtranslation.
This translation is characterized by being more specific than original and

sometimes by adding new information into the translation of the text. [15]

In fact, in every translation we can notice both of them -
communicative and semantic translation. One of them always
predominates but it depends on type of the text. Moreover, harmony

between semantics and pragmatics is very relevant when translating. [16]

Finally, it is time to describe theory of translation according to
Catford. This linguist highlights the importance of pragmatic aspect in
translation. He states that in order to achieve translation equivalence, it is

essential for the text or some of its components to refer to equal features of



the situation (at least to some of them) — in the source language and in the
target language. In this case, the situation refers to the culture of both
languages and their similarity. In other words: “Every speech act takes
place in a specific bio-socio-physical environment, in specific time, and at
specific place, between specific participants.” [17 - Knittlova, 2010] The
main idea of his theory is the point that each text is more related to the
environment in general than just to immediate specific situation. For this
reason, certain words, phrases or expressions can be considered as
“‘untranslatable” because of certain cultural and environmental differences.
[18]

Nevertheless, this conception tends to be extreme. These days,
every language is considered to be “universal’. It means that each
phenomenon can be expressed by a language. In the sphere of translation,
all the experiential, cultural and time differences are possible to be
resolved and dealt with. In every situation, there exist linguistic tools to
create adequate reaction — equivalent reaction of recipients of both texts

(original and translated one). [19]
2.3 Pragmatics in translation

Term “pragmatics” plays very significant role in translation. Each
author understands this term in quite different way. Crucial question is if
pragmatics is linked to stylistics or not. The answer is that it is not
possible to separate stylistics from pragmatics. It seems to be as difficult
as to separate semantics from pragmatics which is also unfeasible.
Semantics penetrates pragmatics so deeply and they influence each
other that it is almost impossible to define them separately. It comes to
the same situation according to the relationship between pragmatics and
stylistics. “Stylistic differences include as well pragmatic differences,
therefore the actual result is kind of complex perspective: semantic-

stylistic-pragmatic.” [20 - Knittlova, 2010]



If the translation is expected to be adequate, preservation of
pragmatics of the text is essential. Successful translation preserves

pragmatics by adapting it to pragmatic rules of the target language. [21]
2.4 Types of translation

The main aim of translator is to translate the text in adequate way.
That means to translate it without change of the meaning but on the other
hand not to make the translation sound unnaturally. In order to make the
translation adequate to the source text, it has to meet some conditions
and requirements. It is necessary to realise that receptor of translated text
in the target language has an access only to the final product. He is not
aware of individual steps of the process of translation. He does not see
component decisions of translator. He only reads a result of decision-
making process. If we want to make a good translation, the receptor
should not feel the range of particular decisions and dilemmas. So, we
can say that a good translation should be considered as an original piece
of work — not as the translation! Unfortunately, it is sometimes difficult

because of different grammatical systems of languages and so on. [22]
2.4.1 Criterions of successful translation

In this chapter, | would like to list the main three criterions of good

translation:

a) Casualness: The result of the process of translation - which
Is discourse in the target language - should sound naturally and it should

be organic.

b) Identical meaning: Translated text into the target language
should have the same meaning as original text in the source language (or
meaning as close as possible to the state of identity). We can talk about

the same impact! It means that the final text should have the same impact



on the person reading this translation as the source text had on the

person who was reading the text in the source language.

c) The same dynamics: Discourse in the target language
should preserve dynamics of the source text. In this case, the important

thing is reaction. [23]

Translated text should provoke the same reaction as the source
text did. In successful transposition does not appear any deformation of
the target language. Naturally, semantic or informational equivalence is
absolutely necessary. It is also required equivalence on the stylistic and
syntactic level. Nowadays, it is well known that the stylistic level is very
often neglected. Lot of translators do not respect stylistic rules of given

language. [24]
2.4.2 Types of translation by Jakobson
Jakobson, well-known linguist, describes three types of translation:

a) Intralingual translation is connected with a kind of

synonymy — it could be literal repetition of the text or some paraphrase.

b) “Inter-semiotic translation is an expression of information

coming out of one sign system by means of tools of another sign system.”

c) Interlingual translation is expression of information coming
out of one language system by another language system — let's say
translation from one language to another one, from the source language
to the target language. This is the most important type of translation for
my Bachelor Thesis because that is the one | used in my translations.
Hence, it is needed to be more specified. During the process of
translation, as it could be supposed, neither stylistic nor formal shift is
felicitous. Even any shift on the level of content is not needed (if it is not

necessary). [25]
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In the most of translations is used combination of all these three

methods.
2.4.3 Form-based and meaning-based translations and its types

These two types of translation are based on fact, that each
translated text has its own form and meaning. This phenomenon is

closely related to formal and dynamic equivalence.

Formal equivalence means that source text and translated text
are in conformity with each other as much as possible (concerning form

and meaning).

Dynamic equivalence (communicative translation) aims to
provoke the same effect. (To be specific, it refers to the same effect on

the recipient of the final text). [26]

Types of form-based and meaning-based translations:

There exist four types of these translations. First two of them are
form-based and two other can be considered as meaning-based. Some of

them should seem to be extreme but they still have a practical use.

a) Interlineal translation: This type of translation is one of
those tending to be extreme — this time extreme literal translation.
Interlineal translation does not respect grammatical system of the target
language (even if there is possibility to translate every single language
unit appropriately). This translation can be understandable when
translating within two closely related languages, because grammatical

structures of these languages are very familiar (almost the same). [27]

b) Literal translation (formal translation): Sometimes, it is
called “slavish”. It is translation which does not respect context of the
situation, collocations or idiomatic phrases. Nevertheless, grammatical

system of the target language is fully respected. Then, it is obvious that
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translated text can be grammatically correct and natural but can sound
strangely as a result of choice of lexical units. [28] Literal translation is
typically used when we translate within two very similar languages that

have almost the same structure. [29]

c) Free translation/unduly free translation: Compared to the
first type mentioned above, free translation respect the source text only
marginally. There is not paid attention to stylistic features, register of the
language etc. The final translation is not complete and lack particularly
aesthetic qualities of the source text. [30] Free translation may seem
naturally but the message of the text is treated freely as well — and
“translation loss” is always the result. The information is transferred freely
and it is respectable only during unprofessional translation. It is also
appropriate to mention unduly free translation which is not acceptable
for a good translator. This translation process is not convenient because it
leads to changes of the source text, misinterpretations and
misrepresentation. Any additional information is inappropriate. During
unduly free translation the reaction of recipient is emphasised but as a
result, the meaning of the translation does not correspond to the meaning

of the original text in the source language. [31]

d) Communicative/idiomatic translation: Communicative
translation is closely related to the pragmatic aspect. It is used mainly for
translation of greeting, greetings cards, signs, sayings, proverbs,
idiomatic phrases, etc. In this case, it is necessary to consider the
context. [32]

2.5 Techniques of translation

A large number of different techniques of translation were
formulated but they have mostly the same features without taking into
consideration the author of those rules. Generally, it could be summarized

into seven fundamental procedures which | describe in this chapter.
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a) Transcription: It refers to the transcription which is more or
less adapted to usage of the target language. Nevertheless, there exists
also another type which is needed to be considered — transliteration.
That is also about transcription, but by means of usage of different
alphabet. In this case audio-distortion happens. This phenomenon is

typical for the transcription of Chinese names, for example.

b) Calque: It presents a technique of the literal translation (ex.

skyscraper — mrakodprap).

c) Substitution: It is an act of replacing of one linguistic tool by
another one which is equivalent. The most common example is the
substitution of a substantive by a pronoun and the other way around. It is
concerned of giving a name to the same subject but in different ways. The
main question is, if there is a possibility to use an exact synonym or not. If
we do use it, there is no any information added — the meaning is not
shifted or even changed. If we give some extra information by our
translation, the meaning happens to be moved forward and dynamism

does not correspond to the original as well. [33]

d) Transposition: Sometimes, certain changes of the grammar
are necessary in translation because of different language systems.

Transposition is the technique that deals with this problem.

e) Modulation: This is the process of changing of our point of
view to help the translation. [34] Translator uses modulation mainly in
cases when literal or exact translation (even if it is grammatically correct)
would sound ponderously. If the translator is able to use modulation

correctly, it proves that he is qualified. [35]

f) Equivalence: It is the technique based on using stylistic and
structural tools which differ from the original. To the concerning area
belong the expressivity, proverbs or idioms. Nevertheless, it is not

equivalence in its full meaning.
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g) Adaptation: It concerns the substitution of a situation
described in original by another one (adequate) situation. The most
common case is when in the source language does not exist an
equivalent of some proverb or if the situation of initial culture does not

appear in the culture of the target language. [36]
2.6 The translation of proper names

In this chapter, | decided to pay attention to the translation of
proper names because | met with lot of them in texts | have chosen for
my translations. The most current opinion is that proper names are never
translated. However, the truth is that it is not always the rule. At certain
texts, translators deal with proper names in various ways. My experience
is based primarily on the translation of geographical terms. In my
translations, those proper names were not translated at all. | preserved
them as they were in the original text of the source language. The only
one change occasionally did in my translations, was putting those names

into the brackets (to stress that it is a proper name).

Translators use a large number of techniques how to translate
proper names. Mostly, proper names are considered as units which do
not require translation into another language. Proper names are “only”
needed to be transferred from the source language into the target
language. Sometimes, translation of a proper name would give the
Impression of the translator taking side on political disputes about place-
names. Some of them are politically uncontested to remain as they were

in original. [37]

Generally, there exist few rules for the translation of geographical
names. Firstly, a good translator should respect a country’s wish
concerning the choice of names for its own geographical areas.
Sometimes, the translation of a proper name would seem little bit

obscure. On the other hand, sometimes it is inevitable. To revert and
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respect the correct name of a place is recommended when translating
geographical names which are not very well-known or unfamiliar to
translator and audience. Naturally, translator can never invent new
geographical terms! In past, commonly known geographical names like
Prague (Praha) or Belgrade (Bélohrad) have been translated. Nowadays,
there is a new trend not to translate them and leave them as in original

(because everyone is aware of them). [38]

According to all of the sources | used to formulate the rules for the
translation of proper (mainly geographical) names, it is pretty obvious that
this theme is quiet contradictory. Basically, it depends on the features of
the source text, nature and style of the text, rules and requirements of the
source language and partly also author’s judgment — respectively

translator’s skills. [39]
2.7 Functional styles

In this chapter, | focus on basic information about functional styles.
In detail, | describe publicistic and administrative style - according to
styles used in my translated texts. Firstly, it is necessary to specify what
“the style” is. “Style, according to currently used definition, is a method of
purposive choice, logical organization, and use of linguistic tools with
regard to the situation, function, author’s intention, and to components of

the content of discourse.” [40 — Knittlova, 2000]

Each functional style has its own characteristic features. Every
translator should be able to recognize functional style of the text. There
exist a large scale of processes of translation and they are chosen and
used according to the functional style. For some styles, the most
Important thing is the form. On the other hand, for some of them it is the
content. This is the reason, why it is crucial to know functional style of the
text before translation — translator know if it is better to focus rather on the

form than on the content of the text and the other way around.
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Administrative style, scientific style and news style/news writing style are
characteristic by importance of the content. The form plays more
important role in publicistic style but first of all in poetry. Another form
which is needed to be mentioned is aesthetic information. This one

predominates in essay or reportage. [41]
2.7.1 Publicistic style

This is relatively new style and it went through plenty of changes. It
iIs used chiefly in newspaper, magazines, broadcasting and television.
This style is various and it adapts to trends of the time. Basically, it comes
out of scientific style. The common feature is for example logical structure
of the text and division into paragraphs. It also has some characteristics
of administrative style and artistic style (usage of emotional words).
Publicistic style is used mainly in essays, rhetorical speeches and
newspaper or magazine articles. Its aim is to transfer information —
convincingly but with considerable amount of subjectivity. This style
provides exact and prompt information about any current issue.
Generally, publicistic style should inform and convince the audience. It
differs from journalistic style by its “appeal to the reader’ and its
persuasive function. The text requires general intelligibility, richness of
lexicon, use of colloquial phraseology. Publicistic style is descriptive, state
facts, use metaphors and wordplays. In political journalism or articles,
there are very frequently used euphemisms, neologisms or literary

expressions. [42]
2.7.2 Essay

Essay is a specific type of functional style falling into the field of
publicistic style. | decided to describe (very briefly) it because one of my
translated texts belongs to this category. To define an essay is not an
easy task. This style of writing is kind of similar to reflection essay. It is

quiet short, witty genre about current issue or some scientific topic. This
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means, that it is very closely connected with scientific style. Nevertheless,
there is one difference between the style of science and essay. In essay,
author stands his own opinion about the topic which is impermissible in

scientific style. [43]
2.7.3 Administrative style

Administrative style is primarily style of public relations but also
partly refers to legal style and a style of diplomatic documents. Mostly, it
refers to written discourses. Administrative style relates to publicistic style
but still it is more close to scientific style. Main features of this style are:
clarity, brevity and unambiguity. The structure of these texts is very simply
and stereotypical. Administrative style seems to be a little bit impersonal
and very often uses enumeration to simplify the text. Sometimes,
connecting expressions and even verbs are omitted for the same
purpose. In order to maintain objectivity, chosen vocabulary is non-
expressive and factually oriented. A large amount of numbers, terms or
signs can be noticed in this kind of texts. In administrative style appears
chiefly indicative, the style is quiet nominal, and uses post-modification.
Very typical is also incidence of abstracts, modals and sometimes also
archaisms. The most important subcategories of administrative style are:
style of legal texts and diplomatic documents mentioned above, public
notices, notifications and newspaper advertisements. Last but not least,
significant part of administrative style represents style of the

commerce/business style. [44]
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3 PRACTICAL SECTION
3.1 Textl

Skuteéné Velice Magnetické
Na cesté

V pondéli rano jsme byli vzharu brzy, pfipraveni stihnout autobus
do Townsville, aniz bychom védéli co je pfed nami. V brzkych hodinach
bylo v Cairns opét jasno a slunec¢no. Poté, co jsme se odhlasili z hotelu a
vyfotili se se Stevem — majitelem hostelu — za$li jsme do obcerstveni
rychle néco zakousnout. Bylo 8:15, kdyz jsme byli u obCerstveni, tudiz

jsme védéli, Ze mame spoustu Casu stihnout autobus v 9 hodin.

Zcela zjevné jsme nepocitali s rannim horkem a vlhkem, ani
s faktem, Ze vSechny ulice v Cairns vypadaji stejné. Potom, co jsme se
zeptali kazdého kolemjdouciho na smér, a to i kdyZz jsme neméli doslova
ani minutu nazbyt, dostali jsme se na nadrazi v Greyhound. Nakonec to
dopadlo tak, ze autobus vyrazil z parkovisté 14 — dalSich 10 minutek od
nadrazni pokladny. Nastésti pro nas tam vSak byla spousta pasazérl a
mnoho zavazadel, coz autobus zpozdilo. Jsem si pomérné jisty, Zze jsem

touto sviznou chuzi na nadrazi s batohem na zadech zhubl kilo.

To byla nase prvni zku$enost v Greyhound. Autobusy - Cervené
Jak zvenku tak zevnitf, jsou vybaveny pohodinymi sedadly a klimatizaci,
ktera téméF vlbec nedéla hluk. Sedadla se daji snadno sklopit a je tu
dostatek mista na nohy. Sice jsme se snazili vyvarovat cestovani na
dlouhé vzdalenosti, ale nakonec to byla pomérné pohodina cesta.
Projizdéli jsme krajinou Queenslandu, kterd& nam po celou cestu

poskytovala krasny pohled.

Autobus zastavoval kazdou chvili, aby po cesté nabral dalSi

cestujici. Cairns bylo za nami — a nasledovalo Sydney. Jizdenka typu
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,hop on and off* je velkym hitem vSech batUzkara, ktefi absolvuji tuto
trasu. Pokud si svoje pasma zarezervujete v€as tak, aby byla volna mista,
jizdenka vam umozni nasednout a vystoupit kdekoli po cesté. Oblibenou
zastavkou bylo Mission Beach, které je, jak jméno napovida, plazovym
méstem. Je proslulé Evropany, ktefi oCekavaji, ze se budou opalovat

podle svého gusta az do nového skvéle vypadajiciho opaleni.

Vedle mé sedéla jedna divka z Melbourne — jelikoz jsem zapomnél
jeji jméno, fikejme ji tfeba Victorie. Moc mé bavilo povidat si o vSech
jejich cestach. Nez se dostala na vychodni pobfeZzi, vyrazila po sméru
hodinovych ruciCek z Melbourne a jela dold na jih do Adelaide a dal do
Zapadni Australie. Bylo ji pouhych 20 a na cesté byla uz 6 mésicu. Po
setkani s mnoha dalSimi cestovateli jsme usoudili, Ze je to ve skuteCnosti
bézna zalezitost. Velmi mladi lidé, plni vzru$eni, na cestach minimalné 6

mésicu.

Mobilni sit byla dostupna jen obcas, tudiz kdyz muj naborovy
agent zavolal kvuli praci, o kterou jsem mél zajem, pfili§ neposlouzila. Ne
Ze by meé to zajimalo v dobé prazdnin, ovSem netfeba fikat, jak bylo tézkeé
volat i pfijimat hovory. TakZe tolik k tvrzeni, Ze je 97% Australie pokryta

mobilnim signalem.

V autobuse davali na DVD Material Girls (americka satiricka
komedie pro mladeZ z roku 2006 — pozn. prekl.), ale i pfesto jsem se
mnohem radéji bavil se svou sousedkou a hral fotbal na mobilu. Zdfiml
jsem si asi tak na pul hodinky, ale vzbudil jsem se pravé v¢as, kdyZ jsme

se blizili k Townsville.
Dale na trajekt

Prijezdové cesty a predmésti — naprosta nadhera. Townsville je
malebné malé mésteCko s péknym pfistavem a méstskymi domy. Kdyz

jsme tam v 15:00 odpoledne dorazili, bylo tam pékné mrtvo.
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Kazdopadné, na trajekt jsme se dostali v 15:30 a vyrazili jsme na
Magnetic Island. Trajekt byl pfeplnény, a tak jsme museli sedét vevnitf,

bez moznosti krasného vyhledu, coz nas docela zklamalo.

Jakmile jsme vystoupili z trajektu, vydali jsme se k hlavni nadrazni
pokladné, kde jsem si vSiml cedule o moznosti pronajmu vozidla Moke.
Ve chvili, kdy jsme se vratili zpatky do hostelu v Cairns, potkali jsme
jednu divku — Kelly, ktera nam poradila, abychom si na prohlidku ostrova
moke pronajali. Jak se ukazalo, byla to skvéla rada. Dékuji Kelly

z Holandska. :)
Koneéné na Magnetic Island

PuljCovnu, kde si Ize pronajmout dopravni prostfedek nazyvany
“‘moke” jsme objevili 5 minut chize od kone¢né zastavky trajektu. Moke je
vozidlo bez stfechy a bez dvefi, s ruénim fizenim a dokaze dosahnout
rychlosti az 80 km/h. Jsou to velice zabavna vozidla, protoZe jsou dost
rychla na to, aby mohla soupefit s motokarou, a zaroven poskytuji pohodli
golfového vozitka. Je to perfektni dopravni prostfedek do malého mésta

ostrova Magnetic Island s jeho uzkymi silnicemi podél mofe.

Takze jsme si pronajali moke — za 68 dolari na den vcetné 60 litrd
paliva — a vyrazili jsme do naseho hostelu v Horseshoe Bay. Onen moke
byl modry — coz neni prekvapujici vzhledem k tomu, zZe to byla naSe
oblibena barva — a fikalo se mu Bart Simpson. Zajeli jsme s nim na
benzinku natankovat a odjeli jsme. Chvili mi trvalo zvyknout si na
rychlostni stupné, ale jakmile jsem se do toho vpravil, byla to zabavna
projizdka po hrbolatych cestach. Bylo to skoro jako na Hill Station s
klikatymi uzkymi ulickami. Byla to vskutku kouzelna projizdka s morfem

v povzdali, bylo uzasné destivé pocCasi a narazel do nas vitr.

Prijeli jsme do hostelu Bungalow Bay Backpackers a ubytovali
jsme se. Bydleli jsme v malé dfevéné chatce ve tvaru stanu posazené na

vyvySené podlazce viadé dalSich podobnych ,stand®. Vpfedu bylo
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tabofisté a asi minutu chuze odtud spole¢né koupelny a zachody. Chatky
byli klimatizované, coz bylo opravdovym pozehnanim, vzhledem k tomu,
Ze jsme méli strach, aby tam neproklouzl néjaky hmyz. Pomérné slusné

za danou cenu.

NejlepSi na tom bylo, ze jsme s tim naSim vozidlem mohli zajet az
pfimo dvefim. Poté, co jsme odlozZili zavazadla a v rychlosti se osvéZili,
rozhodli jsme se, Ze pojedeme zpatky cestou, kterou jsme sem pfijeli, na
misto zvané Arcadia. Byla to nadherna, témér opusténa plaz stim

nejlepsim vyhledem na vzdalené hory.

Nebylo tam ani ZivaCka a po chvili zaCalo mrholit, coz bylo
treSni¢kou na dortu perfektni romantické atmosféry. VySli jsme na skaly,
stale dal, abychom se dostali do nejvzdalenéjSiho bodu, posadili se tu a

zkusili to vSechno nasat.

Néco na tom je, kdyZz viny narazeji na skaly a zaroven prsi.
Jednoznaéné je to jeden ztéch momentl, kdy se chcete uzavfit pred
svétem a zUstat navzdy sami se sebou. Svét se zda byt tak tichy, klidny a
jako vzdy tolik krasny. A vy jste ponechani svym mysSlenkam, malem

poCitaje vSechny ty diky za to, Ze jste tu byli a mohli tohle zazit.

Jelikoz byli skaly trochu kluzké, né&jakou chvili trvalo dostat se
zpatky a ve chvili, kdy se nam to povedlo, bylo po zapadu slunce.
Navecereli jsme se v restauraci naproti plazi a pak jsme zamifili zpét

smérem k nasemu hostelu.

Stale prselo a béhem chvile padla tma, a tak jsme se rozhodli sjet
smérem k Radical Bay, které bylo oklikou asi tak 4,5 km od dané trasy.
Jakmile jsme zamifili smérem ktomuto mistu, uvédomili jsme si, ze
vjizdime do lesa, kde to vypadalo, skoro jako by touto cestou jesté nikdo
nejel. Kdyz jsme prejizdéli silnici, malem jsme vrazili do klokana, koCky
(tedy jak jsme si mysleli) a vidéli jsme hada a néjaky dalSi podivny hmyz.

Ponékud nervozni, skoro po 20-ti minutové jizdé aniz bychom spatfili
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Radical Bay, jsme se rozhodli zamifit zpét. Byla opravdu tma, okolo nas
byla divoka pfiroda a bali jsme se, aby se moke neporouchal. To by totiz

nebyla pfijemna zpatecni prochazka, obzvlast bez signalu.

Dopadlo to vice méné dobfe, i pfesto Ze jsme propasli dost pékné
poCasi. Druhy den jsem totiz zjistil, Ze Radical Bay bylo mimo moznosti
pro dopravni prostfedek jako je Moke. Hned jak jsme byli zpatky na
normalni cesté, vratili jsme se smérem k Horseshoe Bay a zamifili na
zdejSi promenadu. Plaz byla poklidna a pfekvapivé nebyla pfilis ponura.
Na vodé jsme vidéli odraz svétla z majaku. Vypadalo to skoro jako
cesticka polozena na vodé, lakajici nas projit se pfes ni smérem

k majaku. Opravdu velice zvlastni!

Jeli jsme jesté kousek, nez jsme se vydali nazpatek a vratili se do

nasich pokoju.
DalsSi rano

DalSi rano jsme byli vzhiru pomérné brzy, protoze jsme museli
odejit kolem 12, abychom chytili trajekt zpét do Townsville. Stihli jsme si
vyprat pradlo a také zavolat do Airlie beach, abychom potvrdili nase
ubytovani. Poté, co jsme se osvéZili, zabalili si a odhlasili se z hostelu,
vydali jsme se na exkurzi za divokou zvéfi ,Koala“, coz bylo hned vedle
naseho hostelu. Ukazalo se to jako uzasna zkuSenost. Privodce nam
vypravél historky o krokodylech; Dostali jsme se ke krokodylim tak,
abychom si je mohli prohlédnout zblizka, a dokonce jsme méli moznost si
jednoho podrzet. Jelikoz jsem nepfitelem vSeho, co je slizké, odmitl jsem
se k nému pfiblizit. Nicméné spousta jinych si ho podrzela v rukach. Pak
Jjsme se dostali k papouskovi Kakadu — byli dva a jeden z nich byl typicky
Kasanova — utikal pokazdeé, kdyz se k nému ten chlapik pfiblizil. Mél jsem
také moznost pomazlit si koalu. Ukazalo se, Ze tato rozkoSna stvoreni ve
skuteCnosti pachnou a Ziji si kralovskym zivotem, vyzadujice 18 hodin

spanku denneé..
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Potom jsem udélal néco, o ¢em by mé nikdy nenapadlo, Ze bych to
mohl udélat — a to, Ze jsem v rukach drzel zivého hada, kterého jsem mél
okolo krku. Mél jsem za to, Ze bude slizky, ale ukazalo se, Ze je to jako
drzet pilnik s malymi hroty. Vabec to nebylo désivé, spis to byla zabavna
zkusenost. Co ovSéem nebyla sranda, bylo jist celou ¢ervenou Cili papriku
pfimo z rostliny. Bylo potfeba spousta mléka, vody a ,Dabur Honeywell*
(Dabur je nejvétsi indicky vyrobce léciv a honeywell je jeden z jejich

vyrobkt — pozn. pfekl.), abych znovu ziskal néjaky cit do jazyka.

Po exkurzi jsme jeli zpatky do pUj¢ovny s vozidly Moke, vyzvedli si
zalohu a zamifili smérem kterminalu trajektu. Stihli jsme si zajet i
smérem k Nelly Bay a na par minut tam zastavit, abychom si odsud
vychutnali krasny vyhled. Tento ostrivek je maly, ale neuvéfitelné

malebny s rozmanitymi vyhlidkami z riznych zatok.

Projizdka trajektem nazpatek byla krasna a scenérie, které jsme
vCera propasli, byli najednou prfed nami v celé své krase. Jasné modré
nebe, voda tak prizraéna a modra spolu s pozadim skute¢né
»,magnetického ostrova“ vytvofili ve dne dokonaly pohled. Byla skoro az

Skoda, Ze jsme vraceli.
Townsville

Jakmile jsme byli zpét, 8li jsme se na nadrazi v Greyhound odbavit
k autobusu jedoucimu do na8i dalSi zastavky. Pani na nadrazi
v Greyhound nam poradila, kam bychom mohli zajit na obéd a kde se
toulat po mésté béhem Cekani na trajekt, ktery nas odveze na Magnetic
Island. Bloudili jsme po Townsville a Zzjistili jsme, Ze vSechny obchody i
restaurace jsou zaviené. Uz jsem témér umiral hlady, slunce pafilo a ja
byl ochotny posadit se kdekoli, kdyz nastésti — malem rovnou z nebe — se
pfed nami objevilo “Subway” (fast-foodova americka restaurace — pozn.
pfekl.). Klimatizovany prostor byl perfektnim mistem na obéd, a tak jsme

si tu naplno vychutnali opékany vegetariansky ,Pattie sub“ (Patty Sub —
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restaurace zamérena na vegetarianskou stravu — pozn. prekl.) - jako

obvykle se sklenici liftu. Bylo to uplné jako ,vyhrat zlato®.

Vratili jsme se kterminalu trajektu vyzvednout si batohy
z uzamykatelné skfinky, jelikoz trajekt uz se pfiblizoval. Moje prvni chyba,
kterou jsem udélal uz dfiv, kdyz jsem daval nase zavazadla do skFinky,
bylo dat dovnitf 6 dolar( a rychle otoCit stupném doprava a pak doleva.
Cedule jasné fikala neotacet jim znovu doleva, protoze tim se skfrifiky
otevirali a zadna chyba by nebyla posléze odSkodnéna. Podruhé uz jsem
byl radéji opatrny. OvSem skuteCnost, Ze tam maji cedule, by mohla

napovédét, Ze jsem nebyl prvni. Slaba utécha.

Brzy potom dorazil autobus a tak jsme dovnitf nalozZili batohy,

abychom se pfesunuli do nasi dalSi cilové stanice.

Magnetic Island opravdu dostal svému jménu. Do dneSniho dne
mé lakaji ty krajiny, vyhledy, had, hostel, noCni obloha, dést a projizdka
do Radical Bay. Byl to zcela urcité muj zlaty hfeb vyletu a na néktera

mista se rozhodné vyplati jet znovu a znovu.
3.1.1 Commentary to the 1% translated text
Travelogue

Macro approach

The text is a travelogue published on the website
http://mytravelogue.in/magnetic_island_1.html by an unknown author (he

does not mention his hame).

The audience of this text is general public, more specifically
everybody who is interested in travelling. The functional style of this text
IS publicistic style. There appear slang terminologies, for example the
word “Moke” (Page 49) which is closely explained in glossary. There also

appear some emotionally loaded words - “pretty freaky indeed” (Page 51)
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or “to be starving” (Page 52). Another sigh of the text being written in the

publicistic style is the fact that it is pretty intelligible and not hard to read.

Concerning the grammatical level; the whole text is written
especially in the past simple. Active voice predominates and very often
complex sentences are used. This caused me plenty of difficulties in my
translation. Very often, | had to divide long sentences into the shorter

clauses to keep the text easy to follow.

Concerning the structure of the text, it is divided into paragraphs.

The text consists of headline and five sub-headlines.

Regarding lexical level, the style of the language is informal. The
author uses some colloquial words and phrases, namely ‘“take a snap”

(Page 47), “go for a quick bite” (Page 47) and “a gaffe” (Page 52).

The whole text is mostly dealt with subjectivity. The aim is not only
to inform but also to offer own point of view and attitude of the author.
That is the reason why emotions (expressed by emotional words) appear
in the text. The most appropriate example is description of nature and
surrounding which the author describes in very colorful way. Hence, we
can talk about “formative” or “persuasive function” of the text, because the
author presents his ideas as determinatives, so he may convince the
audience. On the other hand, it is necessary to mention that it is not the

main aim of the author; it appears to be clearly informative.

In the text also appear two words coming from foreign languages -
“post” (Page 51) which means after and it comes from Latin and
“picturesque” (Page 52) originating from French word pittoresque (with

the same meaning).
Micro approach

Regarding translation, in general, | had no difficulties with

understanding of the text. Even so it was a little bit difficult to translate it in
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some cases. Sometimes | had problems with the translation of some
phrases or “special words” because | could not find any exact Czech

equivalent or | was not aware of the meaning of the word.

Very specific sign of the text is that the author sometimes omits to
use capital letters in proper names (especially in the names of localities) —
namely: “cairns”, “greyhound”, “mission beach”, “magnetic island’,
“‘arcadia”, ‘radical bay*, “horseshoe bay” and “nelly bay”. All of those
names represent localities so they are supposed to be written with
capitals. In my translation | transformed them to be written like this (with
capitals) to make it clear that the author talks about some places.
Naturally, | did not translate them into Czech so | treated them as

exotisms.

About grammatical level, | tried to keep the structure of sentences,
but in some cases, as stated, | had to simplify a long complex sentence.
So we are talking about reordering (conversion of word order) or
restructuring of the whole sentence. In the translation from English to
Czech it is very often needed to begin to translate from the very end of

the phrase and finish it by information mentioned in the beginning.

| also indicated difficulties with translation of some unknown or
specific words. Example — already mentioned “Moke”, than “hop on and
off pass” (Page 47) which is also explained in the glossary, “Dabur
Honeywell” (Page 51) or ‘toasted veggie Pattie sub” and “Subway” (Page
52), which are described right in the text.

Convergence is quiet frequent issue in the translation from English
to Czech. When the text stands “you”, me personally, | prefer to translate

it into the plural form (vy) to be more general.

| also used amplification in my translation - the word “locker” (Page
52) which | translated as uzamykatelna skfirika — the case where one-

word expression in English is expressed by two words in Czech.
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Concerning the type of translation, | always try to use
communicative translation to make the Czech version pleasant to read.
On the other hand, | meant not to translate too freely to avoid changing of

original thoughts.

3.2 Text?2

Cast: Realizace tii aspektii rozvoje udrzitelného cestovniho ruchu
Ekonomické aspekty

Cestovani a turistika, pokud jsou uplatnény efektivné, mohou byt
silou k dosazeni pfiznivého vyvoje a ekonomickych uspéchl jak pro
vyspélé, tak pro rozvojové zemé. Trhy maji potencialni moznost zlepSit
Zivoty v udrzitelném ramci tim, Ze poskytnou tvofeni bohatstvi, vybér,
inovaci a hospodarskou soutéz. Cestovani a turistika zahrnuji tyto Ctyfi
prvky, které jim umoznuji byt dynamickou trzni silou pro udrzitelnost
vyvoje v budoucnu. Maji schopnost zvySit vyvoz, pfinést velké investice,

podpofit ekonomiku HDP a vytvofit pracovni mista.
Narust pracovnich mist

Cestovani a turistika vytvareji nova pracovni mista ve vSech
oblastech ekonomiky. A to jak ve spoleCnostech pfimo zapojenych v
podnikani, tak i v dodavatelskych pramyslech stim spojenych jako
maloobchod, montaz, vyroba a telekomunikace. WWTC (Svétova rada
pro cestovani turistiku — pozn. prekl.) odhaduje, ze v roce 2000 cestovani
a turistika vytvofili 203 miliont pracovnich mist — vice nez 8% vSech
pracovnich mist na celém svété — coz v roce 2001 vzrostlo na vice nez
207 milionu. V pribéhu desetileti se narlst odhaduje na vice nez 260
miliont pracovnich mist neboli 9% celé zaméstnanosti, (viz. pfiloha 1).
Na téchto pracovnich pozicich je zaméstnano znacné procento zen,
mensSin a mladych lidi, a je to pfevazné v malych a stfedné velkych
podnicich (SMEs).
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Malé a stfedné velké podniky tvofi vétSinu sektoru cestovani a
turistiky, ackoli pfesné procento neni znamo. Podporuji podnikatele,
poskytuji rozmanité pracovni prilezitosti a umoziuji tém s nizkou
kvalifikaci pfistup do vyvijejicich se zemi. KliCovou véci k dosazeni
ekonomické prosperity je uspésné fizeni lidskych zdroji v podobé Skoleni
a vzdélavani, a to jak pro malé a stfedné velké podniky, tak pro vétsi
nadnarodni spolecnosti, které by se mohli nahromadit v celé oblasti
turistiky. Vysoce konkurenc¢ni destinace si uvédomuiji, Ze kvalita sluzeb a
vybaveni je nezbytna pro zajisténi stalosti turistd pro danou destinaci. Na
druhé strané rozpad primyslu a vysoké procento malych a stfedné
velkych podnikd vedli k nekonstruktivnimu Skoleni a ochrané

zaméstnancu.

Vzhledem Kk poctu nizce kvalifikovanych pracovnikd v tomto
sektoru, byl cely pramysl kritizovan, Ze nenabizi nic vic, nezli podfadnou
a Spatné placenou praci, ktera jen malo pfispiva k udrzitelnosti vyvoje
ekonomiky a spole¢nosti. Cestovani a prumysl cestovniho ruchu jsou
oblasti proslulou svym vysokym obratem, proti-spoleCenskou pracovni
dobou, nizkym platem, sezonnim zameéstnavanim, nestabilitou a nizkym
statusem prace. Nicméné, toto neni cely pfibéh. Zprava ,Jobs for the
Millennium — Mexico® (Pracovni mista tohoto tisiciteli — Mexiko — pozn.
pfekl.), vytvofena v roce 2000 WTTC a ,Fundacion Pro-Educacién en
Turismo®, AC (FUTUR), maluje jiny obrazek na téma pracovnich sil
v pohostinstvi. | pfesto, Ze vice nez 36% zaméstnancu ve vice nez 200
spole¢nostech, ve kterych byl proveden pruzkum, bylo prohlaSeno za
,nekvalifikované®, témér &tvrtina pracovnich mist v téchto spole€nostech
vyzadovala profesionalni ¢i manazZerské schopnosti, a vice nez 45%

pozZadovalo urcitou uroven dovednosti.

Navzdory tomu, Ze malé a stfedné velké podniky svym
zaméstnancum nabizeji ,pfenosné dovednosti, je tu pro tyto skupiny

stale vyrazny nedostatek prosSkoleni. Je tu skuteCné potieba rozvoj
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v oblasti lidskych zdroju. A to vramci sektoru, ktery se pousti do
zaleZitosti, které maji nakladny dopad na cestovani a turistiku. Ve
skute€nosti vice nez tfetina dotazovanych zaméstnavatelll oznamila tézky
nedostatek kvalifikovanych pracovnikl, coz poukazuje na to, ze profesni
pFilezitosti tu opravdu jsou. To se v prumyslu setkalo s uznanim potfeby
rozvoje v oblasti lidskych zdroja, ktera pozveda profil celého pramyslu,

zvysSuje produktivitu a zajistuje udrzitelnou zaméstnanost.

Jednim z Cinitel vyvolavajicich naléhavou potfebu Skolenych a
kvalifikovanych pracovnikd v primyslu, je stéle se zvySujici vyuzZivani
informacni technologie. Cestovni ruch je zavisly na lidskych sluzbach, a
presto stale vice vyuziva technologii, ktera sektoru usnadruje
stanovovani konkurencnich cen. Pfedpovidany rozvoj cestovniho ruchu v
prisStich deseti letech povede k vétsi zavislosti na informacni technologii,
ktera v budoucnu bude stale zavaznéjsi. Bude tomu tak v dusledku toho,
jak prumysl zvladne onen rozmach a propracovanost cestovniho ruchu ¢i

nabidky pohostinstvi.
Cestovni kancelare

PrestoZze maji cestovni kancelafe v nékterych z jejich pfijimajicich
zemi omezeny pocCet zaméstnancu, Siroka Skala aktivit a pracovnich mist
napfi¢ ekonomikou je zavisla na dodavce poptavky po turistice. Primysl
cestovnich kancelafi zasahuje do mnoha oblasti ekonomiky jako rozvoj
hoteld a infrastruktury, dopravni sluzby, zemédélstvi, informacni
technologie, restaurace Ci zabava a média, vzdélavani a Skoleni,
konzumace farmaceutickych vyrobku, obleceni, vybaveni a zdravotnické

sluzby.
Pohostinstvi

Pramysl| pohostinstvi se vyznamné podili na procesu vytvareni
pracovnich mist. Jakozto pramysl intenzivni pracovni sily zaméstnava

velké mnozZstvi vydéleCné cCinnych osob, jejichz dané a Cisty pfijem
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prispivaji k hrubé domaci produkci a pomahaji vytvaret jesté vice
pracovnich pfilezitosti. Vezmeme-li v uvahu, Ze na kazdy hotelovy pokoj
je obvykle potfeba jeden Clen personalu, znamena to, Ze je kazdy

postaveny hotel potencialné schopen vytvofit dalSi pracovni mista.
Vyletni plavby

Velka Cast zaméstnancu dopravnich spole¢nosti, které nabizeji
vyletni plavby je ze zemi, kde jsou omezené pracovni pfilezitosti, a
vyskoleni je nedostate¢né. Primysl nabizi moznost cestovani, bezplatné
zdravotni pécCe a rostouci mobility, a to zejména Zenam z rozvojovych

zemi.
PFinosy cestovniho ruchu do ekonomiky

Za ucCelem dosazeni udrzitelného ekonomického ruastu, potfebuje
sektor cestovani a turistiky zmenSit socialni, ekonomické, ekologické a
kulturni pfekazky. Mezi hlavni prfekazky tohoto rlistu patfi: nedostatec¢na
infrastruktura, upadek Zivotniho prostfedi a kfehké vazby, které oslabuji
turisticky potencial dané zemé. Jednim ze zpUsobd, jak se zbavit téchto
prekazek, je snaha sektoru podporovat investice do cestovniho ruchu
prostfednictvim partnerské spoluprace mezi statnim a soukromym
sektorem, ktery zemi umozni nejen ekonomicky vzkvétat, ale také si
zachovat zakladni socialni, kulturni a ekologické jméni, které z kazdeé

zemé déla jedine¢ny ,produkt®.

DalSi zasadni véci pro vytvofeni udrZitelné zaméstnanosti
v prumyslu cestovniho ruchu je spoluprace mezi stathim a soukromym
sektorem a planovani. Za timto uCelem soukromy sektor bojoval za
skute¢né uznani svého pfinosu k rlstu pracovnich mist a ekonomickému
rozvoji. Az doposud byl tento primysl znevyhodniovan nedostatkem dat,
ktera by odrazela jeho uplny ekonomicky vliv. Teprve nedavno byla
vyvinuta metodologie znama jako ,Tourism Satellite Accounting® (TSA) -

(neboli Satelitni ucet cestovniho ruchu — pozn. pfekl.), jejimiz prukopniky
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byli WTTC, WTO/OMT a dals$i, a jez byla pfijata vladami jako prostfedek
k uplnému mérfeni pfinosu cestovani a turistiky, jakozto ekonomické

aktivity.

TSA vychazi z koncepce ekonomické aktivity ze strany poptavky
(tj. ekonomické aktivity navstévnikl a cestovnich spolecCnosti), jelikoz
cestovni ruch nenabizi stejnorodé produkty ¢i sluzby. Na rozdil od
tradiCnich pramysli (jako zemédélstvi, elektronika, ocelafsky pramysl,
atd.), cestovani a turistika je rozmanity soubor primysli nabizejicich
celou fadu produktd (pro dlouhodobou a kratkodobou spotfebu, staly
nebo nestaly kapital). Dale pak sluzby v rozmezi od jizdného za leteckou
Ci lodni dopravu a ubytovani, az po jidlo v restauracich, zabavu, suvenyry
a darky, imigraCni a parkovaci sluzby, rekreacni vozidla a automobily,

vyrobu letounll a rozvoj turistickych stfedisek.

Pouzitim metody vytvareni vstupl a vystupl ma TSA schopnost
rozliSit nabidky prdmyslu cestovniho ruchu a ekonomické nabidky, a to i
vCetné toho, co je dovazeno ze zahranicCi. Navic toto rozdéluje konto na
strané nabidky, coz ma pfimy €i nepfimy dopad na jednotlivé prvky HDP
(mzdy a platy, transakéni dané, provozni pfebytek, odpisy a dotace). Tato
fakta potvrzuji, Ze vlady maji obecné povédomi o vlivu cestovani a
turistiky, zejména o moznych dopadech jejich politiky na ekonomiku

cestovniho ruchu.

Udaje zvefejnéné TSA také opakuji skutednost, Ze cestovani a
turistika maji potencial byt primyslovym ¢initelem, ktery by formujicim se
zemim pomohl znovu nastartovat jejich ekonomiku skrz nabidku mnohych
prilezitosti, které v ostatnich priamyslech nejsou dostupné. Napfiklad
narust ve specializovaném segmentu trhu cestovniho ruchu (sféra kultury,
dédictvi a divoké pfirody) vrozvojovych zemich se stava funkéni
alternativou pro komunity, které se chtéji odtahnout od monokulturniho

zemédeélstvi. To nejen ze muze znicit udrzitelné systémy v zemédélstvi a
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tradicni cyklus urodnosti, ale je to spojovano s negativnimi zménami

v socialnich strukturach a ekonomickych vztazich.

Kazdoro¢ni vyzkum provadény Svétovou radou pro cestovani a
turistiku ukazuje, ze dopad cestovani a turistiky na celou ekonomiku je
mnohem vétSi nez velikost primyslu jako takového. Za kazdy dolar
utraceny za cestovani a turistiku je za normalnich okolnosti dalSi dolar a

pul pfipoCitan k HDP v jinych ¢astech ekonomiky.
Cestovni kancelare

Cestovni kancelafe mohou mit znaény vliv na ekonomiku. Zatimco
v roce 1950 byly Balearské ostrovy nejchudsi provincii celého Spanélska,
v prtbéhu roku 2000 byli nejbohatsi - téméF vyhradné diky
organizovanému cestovnimu ruchu. DalSi zemé, kde mélo cestovani a

turistika pozitivni vliv na ekonomiku jsou Maledivy, Mexiko a Turecko.
Pohostinstvi

Hotelnicky primysl ma znaéné velkou potencialni moznost rastu
vtéch narodech a oblastech, které pravé zacCinaji rozvijet svou
ekonomiku a zlepSovat svou vykonnost, protoze celkova vySe produkce
hotelnického primyslu je uzce spjata s proménnymi faktory spojenymi
s ekonomickym vyvojem. Tyto proménné faktory zahrnuji zakladni
infrastrukturu a UJrovern hrubé domaci produkce, zaméstnanost a
vzdélavani pracovnich sil. Pohostinsky prumysl také vyvolava tzv. ,efekt
nasobitele®, pomoci néhoz penize utracené hotelovymi hosty putuji napfic

komunitou a vytvareji tak dalSi pfijmy.
Vyletni plavby

Tento primysl znaéné pfispiva do celosvétové ekonomiky a to
zejména do ekonomiky Spojenych statd, pronikajic do prumysilu,
zemeédélstvi, leteckych dopravnich spoleCnosti, cestovnich agentur,

k dodavatellm jidla a napoji a dalSim sektoriim sluzeb. Kromé toho je to
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prumysl na vzestupu, jehoz rlst se k roku 2010 odhaduje na 20,7 miliona

pasazérq.
3.2.1 Commentary to the 2" translated text

Implementation of the three dimensions of sustainable tourism

development
Macro approach

The text is a tourism industry report which was released by the
World Travel & Tourism Council, International Hotel & Restaurant
Association, International Federation of Tour Operators, International
Council of Cruise Lines and The United Nations Environment
Programme. First was published in the United Kingdom in 2002. The title
of the whole report is “Industry as a partner for sustainable development —
Tourism”. The authors of the report are participants of the consultative
meeting on 3 October 2001 in Paris. This report has been prepared for
the World Summit on Sustainable Development (WSSD) in Johannesburg
in 2002.

The audience of the text is potential public-private partner,
stakeholders, labour union representatives and everyone who has an
interest to make some kind of professional activity in the sphere of

tourism.

The functional style of the report is administrative style. The text is
written in the clear and brief way. It is quiet impersonal, neutral and
objective. | had some difficulties with the translation according to the
tendency of this kind of texts to be consisted of long phrases. That is the
reason why it can seem to be incomprehensible and “officialise”. The text
is far from being informal or spontaneous. | noticed that administrative

texts are more objective, stereotypical concerning the tools of expression
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and strictly non-emotional. In the text appears some economical

terminology.

What is needed to be mentioned about the grammatical level of
the text — it is written mostly in present simple or past simple time. Active
voice predominates and as already mentioned, long and compound

sentences are typical.

Concerning the structure of the text — it consists of a headline and

other 9 sub-headlines. The text is also divided into paragraphs.

The lexical level of the text: language is formal. There is a large
number of acronyms in the text — GDP, WTTC, SMEs (Page 54), TSA,
WTO and OMT (Page 58) — all of them are explained in glossary. In the
report also appear lot of names of institutions and associations, like the
Fundaciéon Pro-Educacion en Turismo (Page 55) and so on (see the

acronyms).
Micro approach

During the translation of this report | had some difficulties because
of formal style of the text and long sentences. In some cases, it was
complicated to fully understand the meaning. As stated, in glossary are
explained all of the acronyms used in the text. In the translation, | very
often did not use the acronym SMEs (Small and Medium-sized
Enterprises) as it was in the source text, but | used the Czech equivalent
to make the translation more conform and clear - | replaced it by

expression “Malé a stfedné velké podniky”.

The special thing about this text was need to completely
reformulate some phrases or change words, because in the Czech the
literal translation would seem unnaturally or there simply was not a useful

equivalent. Very often | also had to add some extra word to make the
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translation pleasant to read (in the report | noticed the tendency to omit

some verbs or other part of speech).

In the report appear plenty of enumerations. For example — In the
first paragraph of the first page in the sentence: “Markets have the
potential to enhance lives in a sustainable framework through providing
wealth creation, choice, innovation and competition.” We can see that
phenomenon another few times below in the text, ex.. ‘wages and
salaries, transaction taxes, operating surplus, depreciation and
subsidies)” (Page 58).

In the text appear a large number of passive expressions to start
the sentence, ex.. Given - (“Given the number of low-skilled workers in
the sector...” / “Given that each hotel room typically requires one member

of staff”), etc., or “There is a real need for...” (Page 55) and so on.

In the text also appear some special words or phrases which do
not have a Czech equivalent, so it was a little bit complicated to translate
them appropriately (there are always more closely explained in the
glossary). Examples of these words are: “‘hamburger flipping”,
‘transferable skills” (Page 55), “Tour operators” (Page 56), “Cruise lines”

(Page 57), “input/output modeling” (Page 58), “niche market” (Page 58).

| also tried to keep the structure of sentences, but as | already
mentioned, the simplification of the phrases was needed very often.
Moreover, some transpositions according the grammar were also
necessary. Generally, | am talking about amplification of the text. As it is
described above, addition of the word was pretty frequent. As an example
| state this case: “Markets have the potential to enhance lives in a
sustainable framework through providing wealth creation, choice,
innovation and competition” (Page 54); translation: “Trhy maji potencialni
moznost zlepSit zivoty v udrzitelném ramci tim, zZe poskytnou tvoreni

v v o

bohatstvi, vybér, inovaci a hospodarskou soutéz.
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Administrative English in this text inclines to be more simply than

in Czech language which is even in this formal style more “florid”.

It also relates to some of the phrases from the report that are
unable to be translated by the only one word, for example: ‘job growth”
(Page 54) — naruast pracovnich mist, ‘job creation” (Page 56) - proces
vytvareni pracovnich mist, “‘wage earners” (Page 56) — osoby vydélecné
¢inné, “cruise lines” (Page 57) - dopravni spole€nosti nabizejici vyletni

plavby.
3.3 Text3
5 Novych zplsobu jak si zarezervovat dovolenou

USetirete ¢as i penize pomoci téchto jednoduchych typl na

cestovani

od: Jeannette Foster, Frommer’s Travel / z: AARP / 21. prosince,

2011

Zda se, Ze naklady na cestovani kazdym rokem stoupaji. Nez se
v dnesni dobé vydate na cestu, musite patrat ve vétSi Sifi a mnohem
chytfeji nez kdy jindy. NiZe je uvedeno par novych postoju k rezervaci

vasSi dovolené, které by mohli usetfit nejen vase penize, ale i Cas.
1: Zkoumejte skrz na skrz

Zacnéte webovymi strankami Ufadu cestovniho ruchu, kde obdas
maji slusné ceny letenek, ubytovani a spoustu dalSich nabidek aktivit.
Také zaznamenavaji, které letecké spoleCnosti nabizeji jaké destinace,
coz vam umozni zuzit seznam webovych stranek vSech leteckych
spolecnosti, jejichz nabidky chcete prozkoumat. Pokud tak délate, ujistéte
se, Ze ,porovnavate jablka s jablky“, tzn., ze pouzivate stejné parametry.
Vezméme si priklad — ceny zpatecnich jizdenek v€etné dani a poplatku

prozkoumejte na vSech strankach. Poté porovnejte ceny na takzvanych
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agregatnich strankach jako je Kayak. Obecné se da fict, ze nejlepSi
nabidky najdete, pokud si zarezervujete dovolenou nejpozdéji 21 dni

pfedem, nebo kdyZ budete cestovat mimo sezbénu.
2: Nebojte se ,,nepruhlednych stranek*

Na ,neprthlednych® & aukénich strankach jako Priceline nebo
Hotwire zlstava jméno hotelu, letecké spolecnosti, atd. skryto az do
chvile, nez jej zakoupite. Nenechte se tim zastraSit. Tyto stranky vam
mohou usetfit spoustu penéz, obzvlast pokud pred tim, nez se pustite do
aukce, znate jejich souCasny kurz (muzete vidét na strance #1).
Nevyhodou je to, Ze nebudete moci ménit svij plan cesty a budete muset

zaplatit dopfedu.
3: Prozkoumejte nabidkové bali¢ky

Nejen Ze vam tyto baliCky, které obsahuji letenku, ubytovani a
nékdy i auto, mohou usetfit néjakou tu babku, ale nékteré z nich zahrnuji i
vyhody jako tfeba jedna noc v hotelu zdarma navic. Nejlépe baliCky
funguji, pokud cestujete se dvéma az vice lidmi do velkého mésta nebo
do oblasti turistického stfediska na dobu nejméné tfi dnl. Provéfte si
balicky nabizené leteckymi spoleCnostmi pro vasi destinaci, nebo na

strankach jako: AARP Travel Center powered by Expedia i Orbitz. Také

se podivejte na destinace, které se na baliCky specializuji: napfiklad
Pleasant Holidays nabizi fadu balickt na Hawai, do Karibiku, Mexika a na
Tabhiti.

4: Vyuzivejte sluzeb spolec¢nosti, které zprostiredkovavaji nakup

letenek

Tito zprostfedkovatelé nakoupi letenky od leteckych spoleCnosti, a
poté je ve velkém znovu prodavaji, obvykle za mnohem méng, nezZli jaké
jsou zverejnéné ceny. Dlouha léta prodavali jen cestovnim agenturam,

ale to Internet zménil. Plus - tyto zlevnéné letenky plati pro pravidelné lety
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hlavnich linek — ne pro lety zakoupené na posledni chvili nebo pro ty na
charterovych linkach. Jednim z dobrych zprostfedkovatell je Expedia.
Pokud chcete najit dalSi, projdéte si sekci o cestovani v novinach

Sunday.
5: Rezervujte pres cestovni agentury

OsvédCeny zpusob vas nezklame. Pokud nemate ¢as nebo naturu
na pruzkumy, zvazte moznost rezervovat si dovolenou za pomoci

cestovni agentury — at’ uz osobné nebo online. Podle Americké asociace

cestovnich agentur se primérny poplatek pro agenturu za rezervaci

letenky pohybuje okolo pouhych 36 dolarli (a to se ¢asto jedna o tu co
mozna nejlevngjsi). Je to drobna investice, ktera se vS8ak muZze velice
vyplatit. Cestovni agentury jsou Casto odborniky pfes destinace, dobfe
informovanymi o nabidkach a logistice. Navic jediny e-mail nebo telefonat
o rezervaci dovolené muaze vyreSit vSe. A pokud maté néjaké potize, vas

agent se za vas postauvi.
3.3.1 Commentary to the 3" translated text

5 New Ways to Book Your Vacation
Macro approach

This text is a newspaper article published on the website
http://www.aarp.org/travel/travel-tips/info-12-2011/5-new-ways-to-book-

your-vacation.html - an official website of AARP.

The audience of the text is general public. It is meant for people
who intend to go for a vacation and are interested in useful and helpful

tips how to book it in the best and the most convenient way.

The author of the article is Jeanette Foster from AARP, Frommer’s

Travel.
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The functional style of the text is publicistic. Nevertheless, | would
specify it more precisely — it is the most close to be in the style of “essay”.
It has lot of signs of being essay — for example it is quiet short and brief
text, it is written in the clever and colorful way. The article talks about
current , and the author stands its own thoughts and ideas (there appear
subjectivity and the author’s views). The aim of this text is to inform the
public and offer the help and plenty of advises concerning the topic —
which is booking of your vacation. The authors approach seems to be

very human and based on logical personal opinions.

Concerning the grammatical level, the article is written in present
simple time and very often an imperative is used to express authors aim

to give a piece of advice. Active voice and longer sentences predominate.

Regarding structure of the text — the text consists of headline, sub-
headline and other 5 chapters which are marked by numbers 1-5. The

text is divided into paragraphs.

Considering lexical level, the language is formal even if it is not
very complicated. In the text appear a large number of links to websites,
like: Kayak, Priceline, Hotwire (Page 61), AARP Travel Centre powered
by Expedia or Orbitz (Page 62). There is also a hame of company in the
text — Pleasant Holidays, and a name of society — American Society of

Travel Agents (Page 62).
Micro approach

My first impression of the article was that it will not be so difficult to
translate. But paradoxically, | had some difficulties. It was mainly because
of a range of words and expressions like: round-trip fares, opaque sites,
bidding sites, going rates (Page 61), package deals, travel consolidator,
stand-by flights or ‘“brick-and-mortar” (Page 62) - (for the Ilatest

transcription was needed). In these cases, it was tough to find Czech
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equivalents which would sound acceptable and do not change the

meaning or function at the same time.

In the text also appears one metaphor — “to compare apples to
apples” (Page 61) which, as for me, express the state of comparing two
or more things with the same parameters (as stated in the text) and from

the same field.

Finally, | would like to mention that the author did not completely
avoid an informal/colloquial language — considering the word “buck”
(Page 62).
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4 CONCLUSION

This Bachelor's thesis contains the English-Czech translation of
selected texts from the field of tourist industry accompanied by theory,
commentaries and glossaries. The purpose of this Bachelor’s thesis is an
improvement in the area of translation of specific texts and acquisition of
knowledge from the sphere of tourism. The topic of translation was
chosen because of intention to improve my capabilities in this field.
Another reason is my interest in this attractive subject. Another intention
of this Bachelor's thesis is application of the rules of translation into
practice and the proof of my ability to use the procedures of translation in
reality. In order to improve theoretical knowledge, the basic information
about translatology was formulated at first. Then, the practical part
follows. It consists of translation of selected texts. The choice of the topic
of tourism is associated with my intention of continuing this way in the
future. Concerning selected texts in this Bachelor’s thesis, there are three
of them, they are classified in different functional styles, and all of them

derive from the specific area — tourism and travelling.

Regarding the process of writing, the beginning is dedicated to the
theoretical part. It provided me with a large number of new information
that appeared to be very helpful in the practical part. Very useful was
comparing of different theories of individual linguists and translation
experts. Their opinions offer various ideas and help to create one’s own

point of view.

The practical part provided me with plenty of experience
concerning translation in the practice. Before writing this Bachelor’s
thesis, | did not dispose of much practical experience in this area. Hence,
a large number of difficulties have arisen, especially in cases of

translation of idioms etc.
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Largely, the results of particular translations fulfilled theoretical
assumptions. The theoretical knowledge was considerably useful during
the process of translating. More concretely, text no. 2 (a tourism industry
report) was translated the most easily. There appeared economic
terminology which has specific vocabulary. The structure of economic
texts is also strictly given, and needed to follow. The only one problem
was tendency to use long sentences. In contrast, text no. 1 (travelogue)
was paradoxically the most difficult to translate. The colloquial language
could be noticed here, and there were many possibilities how to translate
some phrases. Text no. 3 (a newspaper article) did not cause many
relevant difficulties.

It is also necessary to mention commentaries and glossaries that
were created to complete the practical part. To each translated text the
commentary is attached — straight in the text. Commentaries analyse the
text in every aspect and inform about the most relevant difficulties. There
are also stated concrete examples from the selected texts. Glossaries are
situated in the appendices. They include list of selected words and

phrases and their translations or explanations.

This topic could be further elaborated because it is very extensive
area and there are many options how to focus on it. In this Bachelor's
thesis, the theory of translation is elaborated more generally. In case of
choice of the same theme in the future, it could be potentially written up
more specifically and in more detail. Through this Bachelor’s thesis, it
presented an opportunity to translate only some functional styles.
Prospectively, it would be useful to accomplish my knowledge by

translation of texts written in other interesting styles.
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7 ABSTRACT

This Bachelor’s thesis deals with the translation of selected texts
related to tourist industry — from English into Czech. Its objective is an
improvement in the field of translation and acquisition of knowledge from
the area of tourism, accompanied by demonstration of these abilities in
the practice. The main aim of this Bachelor’'s thesis is to describe the
theory of translation and apply it into practice by translation of extracts of

specific texts.

The thesis is divided into two parts. The theoretical part deals with
fundamental information about translatology: basic rules, the role of
translator, individual components of the text, theory of translation,
pragmatics, types of translation, techniques, translation of proper names
and functional styles. The practical part is concerned with the translation
of the texts from the specific area complemented by commentaries.
Additionally, this thesis includes glossaries of selected words and
phrases. The glossaries are enclosed in the appendices together with

source texts.
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8 RESUME

Moje Bakalarska prace se zabyva prekladem vybranych textu
vztahujicich se k oblasti cestovniho ruchu — z angli¢tiny do €estiny. Jejim
cilem je zdokonaleni v oblasti pfekladu a nabyti znalosti ve sféfe
cestovniho ruchu. Tyto schopnosti jsou poté nazorné demonstrovany
v praxi. Hlavnim cilem mé Bakalarské prace je popsat teorii pfekladu a

aplikovat ji v praxi pomoci prekladu uryvku specifickych textd.

Prace je rozdélena do dvou casti. Teoreticka ¢ast pojednava o
zakladech prekladatelstvi: zakladni pravidla, role prekladatele, jednotlivé
prvky textu, teorie pfekladu, pragmatika, typy pfekladu, techniky, pfeklad
vlastnich jmen a funkéni styly. Prakticka ¢ast se tyka prekladu textd ze
specifické oblasti, doplnénych komentafi. Moje prace navic obsahuje
glosafe s vybranymi slovy a frazemi. Glosafe jsou umistény v pfilohach

spolu se zdrojovymi texty.
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9 APPENDICES
Appendix | — Source text 1
Very Magnetic Indeed

On the Way

We were up early Monday morning ready to catch the bus to
Townsville, not knowing what lay ahead. It was bright and sunny again
really early in cairns and after having checked out and taken snaps with
Steve - the hostel owner — we went to the food court for a quick bite. We
knew we had plenty time to catch the 9am bus when it was 815 and we
were in the food court.

Obviously, we did not account for the morning heat and humidity
and the fact that all the streets looked the same in cairns. We got to the
greyhound terminal after asking every passerby for directions with literally
1 minute to spare. As it turned out, the bus took off from bay 14 — another
10 mins from the terminal office. Luckily for us though, there were plenty
of passengers and lots of luggage which delayed the bus. | am pretty sure
| lost a kilo in that 10minute brisk walk with backpack on the way to the

bus.

This was our first experience in a greyhound. Red on the outside
and inside, they’'ve got comfortable seating and air-conditioning which
doesn’t make much noise at all. The seats recline back comfortably and
there is enough leg space. We were wary of the long distances but it
turned out to be a relatively comfortable journey. Pretty scenic as well all
the way — we were travelling through the Queensland country side. The
bus stopped every so often to pick up other travelers along the way. We
had a cairns — Sydney hop on and off pass which is a big hit with all the
backpackers who do this route. The pass allows you to get on and off

anywhere along the route as long as you book your sectors in time to
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allow for seat availability. A popular stop was mission beach which as the
name suggests is a beach town and popular with the Europeans looking

to sun bathe their way to a great new tan.

| had a girl from Melbourne sitting next to me — let’s just call her
Victoria because | forgot her name — and it was fun talking to her about all
her travels. She started her trip from Melbourne and went down south to
Adelaide and on to Western Australia in clockwise fashion before getting
to the east coast. She had been travelling for the last 6 months and was
only 20. In fact, as we met more and more travellers we found this to be a
very common theme. Minimum 6 month travels, very young and full of

excitement.

The mobile network was intermittent and it didn’'t help when my
recruitment agent called up asking about a job I'd be interested in. Not
that | cared at the time being in holiday mode but you could tell from now
on it'd be hard to make and receive calls. So much for claims that 97% of

Australia is under mobile coverage!

They were showing Material Girls on DVD on the bus although |
much preferred talking to my neighbour and playing football on my cell
phone. | did probably catch about half an hour of sleep but was up in time

as we approached Townsuville.

On to the Ferry

The approach roads and the outskirts very absolutely gorgeous.
Townsville is a quaint little town with a nice harbour and townhouses. It

was pretty dead when we got there at 1500 in the afternoon.

Anyways, we got on to the ferry at 1530 and set off for magnetic
island. The ferry was packed and we only got to sit inside unable to see

any of the views, which was rather disappointing.
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Once off the boat, we got to the main terminal office where |
noticed a sign for hiring Mokes. Now, we had met this girl Kelly back in
our hostel in cairns who suggested we hire a moke to see the island.
What a brilliant piece of advice that turned out to be. Thanks Kelly from
Holland. :)

Magnetic Island — Finally

We found the moke hire depot about a 5 minute walk from the ferry
terminal. Mokes are topless and door-less cars, manual drive and can
clock speeds up to 80Kmph. They are a lot of fun because they’re fast
enough to match a go kart and yet offer the comfort of a golf buggy.
They’re perfect vehicles for the small town of magnetic island with its

narrow roads all along the sea.

So we hired a moke - $68 for 24hours and fuel worth 60K included
— and took off for our hostel in horseshoe bay. The Moke was blue — not
surprising considering it was our favourite colour — and was called Bart
Simpson. We took it to the fuel station to fill it up and off we rode. It took
me a while getting used to the gears but once settled, it was a fun drive
on the hilly roads. It almost felt like a hill station with the narrow
meandering one lane roads. The drive was rather scenic with the sea in

the distance, great rainy weather and the wind gushing in to us.

We got to our hostel — Bungalow Bay Backpackers — and checked
in. Our room was this wooden little cottage in the shape of a tent perched
on higher ground in a row of other similar ‘tents’. There were camping
grounds in front and the shared bathrooms and toilets about a minutes’
walk. The cottages were air-conditioned which was really a blessing
considering we were afraid of insects sneaking in. Pretty good for the

price we paid.

The best thing was that we could drive our Moke right up to the

door. After having left our baggage and a quick freshen up we decided to
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drive back on the route we came to this place called arcadia — a
gorgeous, almost uninhabited small beach with the best views of the

mountains in the distance.

There was literally no one around and soon it started drizzling as
well making it the perfect romantic spot. We walked to the rocks further
ahead to try and get to the furthest point and sat there trying to take it all

in.

There’s something about the waves hitting the rocks and the rains
falling at the same time. Definitely one of those moments you want to lock
away and keep with you forever. The world seems so quiet, calm, and as
always beautiful and you're left wondering and almost counting your

blessings you were there to experience it.

It took a while getting back as the rocks were a bit slippery and by
the time we did it was beyond sunset. We had dinner at the restaurant

opposite the beach and the then drove back towards our hostel.

It was still raining and pitch dark by this point and we decided to
wander towards ‘Radical Bay’ which was apparently a 4.5Km detour on
the route. Once driving towards it, we realised we were entering the forest
and there it almost felt like no one travelled on this route. We almost ran
into a wallaby, a cat (or so we thought) crossing the road and we saw a
snake and some other strange insects. After driving for almost 20minutes
and no sight of radical bay we decided to head back a little nervous. It
was really dark, there was wildlife around us and we were worried if the
moke broke down it wouldn’t be a pretty walk back especially without

mobile coverage.

It turned out just as well we did, because the next day | found out
radical bay was off limits for Mokes and we escaped a pretty hefty fine.
Once back on the normal route, we headed back to towards horseshoe

bay and drove to the esplanade there. The beach was quiet and not
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surprisingly dark. We could see the reflection of the light from the
lighthouse in the waters and it felt like it was almost a path laid over water

inviting us to walk on towards the lighthouse. Pretty freaky indeed!

We drove a little more before heading back and retiring to our

rooms.
The Next Morning

Next morning we were up relatively early because we had to leave
by 12 to catch the ferry back to Townsville. We managed to get our
laundry done and also call up our accommodation at Airlie beach to
confirm we had beds. After freshening up, packing and checking out we
went on a Koala wildlife tour which was adjoining our hostel. That turned
out to be a fantastic experience. The tour guide was telling us stories
about crocodiles; we got to see crocodiles up close and even had the
opportunity to hold one. Me being the slime-hater | am, refused to get
near one but a lot of the others held him in their hands. We then moved
on to a cockatoo — there were two and one of them was the typical
Casanova, running away every time a guy came close to him — and also
had the opportunity to cuddle a koala. It turns out these cute critters

actually stink and live a royal life involving up to 18hours of sleep a day. .

| then did something | never thought | ever could and that was
holding a live snake around my neck in my hands. It was supposed to be
slimy but turned out to feel like holding rubber with little spikes. It wasn'’t
scary at all and a rather fun experience. What wasn’t fun though was me
eating a full red chilli pepper straight of the plant. It took a lot of milk,

water and Dabur Honeywell to get some sensation back in my tongue.

Post the tour, we drove back to the Moke depot, collected our
deposit and headed to the ferry terminal. We also managed to drive

towards nelly bay and stop there for a few minutes to enjoy the views
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from there. This island is small but unbelievably picturesque with different

views from different bays.

The ferry ride back was beautiful and the scenes we missed
yesterday were out there in their full glory. Clear blue skies, water so
clear and blue and the backdrop of the truly magnetic island made it the

perfect view for the day. It was almost a pity we were heading back.
Townsville

Once back, we went to the greyhound terminal to check in for our
bus to the next stop. The lady at the greyhound terminal advised us
where we could go for lunch and wander around the town while we waited

for the ferry to take us to magnetic island.

We wandered around Townsville and found every shop and every
restaurant closed. Almost starving, and with the sun beating down | was
ready to settle for anything till luckily we came across a subway — almost
straight from heaven. The air-conditioned outlet was the perfect setting for
lunch and we thoroughly enjoyed our toasted veggie Pattie sub with a

regular glass of lift. It definitely felt like gold.

We got back to the ferry terminal to get our bags out of the locker
since the ferry was approaching. My first gaffe | made earlier when
putting our baggage in the locker when | put the 6 dollars in and hastily
took turned the notch right and then left. The sign clearly said not to turn it
left again because that opened the lockers and that any mistake would
not be refunded. | was rather careful second time round. But the fact that

they had signs would suggest | wasn’t the first one. Small consolation!

The bus came soon after and we loaded our bags in to move on to

our next destination.

Magnetic Island lived true to its name. To this day, the scenes, the

views, the snake, the hostel, the night skies , the rain and the drive on
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radical bay attract me to them. It was definitely my highlight of the trip and

definitely somewhere worth going over and over again.
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Appendix Il — Source text 2

Part: Implementation of the three dimensions of
sustainable tourism development

Economic dimensions

Travel and tourism, if utilised effectively, can be a force for positive
growth and economic success for both developed and developing
countries. Markets have the potential to enhance lives in a sustainable
framework through providing wealth creation, choice, innovation and
competition (10).The travel and tourism industry contains these four
elements that enable it to be a dynamic market force for sustainability in
the future. It has the capacity to increase exports, bring in capital

investment, boost an economies GDP and create employment.

Job growth

Travel and tourism generates jobs throughout the economy, both
in companies directly involved in the business and in related supplier
industries such as retail, construction, manufacturing and
telecommunications. WTTC estimated that travel and tourism generated
203 million jobs — over 8% of all jobs worldwide — in 2000, rising to over
207 million in 2001. Within a decade, this is estimated to increase to over
260 million jobs or 9% of all employment, (see Annexe 1).These jobs
employ a significant proportion of women, minorities and young people

and are predominantly in small and medium-sized enterprises (SMES).

SMEs make up the majority of the travel and tourism sector,
although the exact percentage is unknown. SMEs encourage
entrepreneurs, provide many diverse job opportunities and enable low

skills entry for emerging countries.
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Successful human resource management, in the shape of training
and education, is crucial to achieve the economic prosperity, for both
SMEs and the larger multinational companies that can be accrued
through tourism. Highly competitive destinations are realising that quality
of services and facilities are vital to ensure a consistency of tourists to the
destination. On the other hand the fragmentation of the industry and the
high proportion of SMEs has led to unconstructive training and protection

for employees.

Given the number of low-skilled workers in the sector, the industry
has been criticised for offering nothing more than ‘hamburger flipping’
jobs that contribute little to the sustainability of an economy or society.
The travel and tourism industry is renowned for its high turnover, anti-
social working hours, low pay, seasonal employment, instability and low
job status (11). However, this does not tell the whole story. Jobs for the
Millennium — Mexico, a report produced in 2000 by the WTTC and the
Fundacién Pro-Educacion en Turismo, AC (FUTUR), paints a different
picture of the hospitality workforce. While over 36% of the employees in
over 200 companies surveyed were considered ‘unskilled’, almost a
guarter of the jobs at these companies required professional or

managerial competence, and over 45% required some level of skill.

Despite SMEs offering their employees transferable skills, there is still a
considerable absence of training for these groups.

There is a real need for human resource development within the
sector that tackles the issues that lead to costly effects for travel and

tourism.
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Indeed, more than a third of employers surveyed reported serious
shortages of skilled workers, which would suggest that real career
opportunities do exist.

This has met with industry recognition of the need for human
resource development that raises the industry’s profile, increases

productivity and provides sustainable employment (12).

One of the catalysts creating the urgency for trained, skilled
workers within the industry is the increasing use of information
technology. Travel and tourism is reliant on a human service, yet is

increasingly using technology to facilitate the sector in competitive pricing.

The growth in tourism forecast for the next ten years, will lead to a
greater dependency on information technology, which will become more
important in the future as the industry copes with rapid expansion and
sophistication of the tourism and hospitality supply (13).

Tour operators

While tour operators have a limited number of staff in some of their
receiving countries, a huge network of activities and jobs across the
economy depends upon delivering the demand for tourism.

The tour operator industries reach many areas of the economy
such as hotel and infrastructure development, transport services,
agriculture, information technology, restaurants and entertainment and
media, education and training, consumption of pharmaceutical products,

clothing, equipment, and medical services.

Hospitality
The hospitality industry contributes to the important process of job

creation. As a labour intensive industry, it employs large numbers of wage
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earners, whose taxes and disposable income add to gross domestic
output and help to create further employment opportunities. Given that
each hotel room typically requires one member of staff, every hotel room

built has the potential to create an additional job.

Cruise lines

The bulk of cruise line employees are from countries where
employment opportunities are limited and training is scarce.The industry
provides the opportunity to travel, free medical care and upward mobility,

particularly for women from developing nations.

Tourism contributions to the economy

In order to achieve sustainable economic growth, the travel and
tourism sector needs to reduce social, economic, environmental and
cultural barriers. Some of the major obstacles to this growth are the lack
of infrastructure, environmental degradation and fragile linkages that
weaken a country’s tourism potential (14). One way to address these
barriers is for the sector to foster tourism investment through public-
private sector partnerships that not only enable a country to grow
economically, but retain the essential social, cultural and environmental

assets that make each country a unique product.

Public-private sector co-operation and planning are also essential
to creating sustainable employment in the tourism industry, and to this
end the private sector has fought for recognition of its true contribution to
job growth and economic development. Hitherto, the industry had been
disadvantaged by a lack of data reflecting its full economic impact. Only
recently has the metodology known as Tourism Satellite Accounting
(TSA), pioneered by WTTC,WTO/OMT and others, been developed and
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accepted by governments as a means for fully measuring travel and

tourism’s contribution as an economic activity.

TSA is based on a ‘demand-side’ concept of economic activity (i.e.
the economic activities of visitors and travel companies), as tourism does
not supply a homogenous product or service. Unlike traditional industries
(agriculture, electronics, steel, etc.), travel and tourism is a diverse set of
industries offering a multitude of products (consumer and capital durables
and non-durables), and services ranging from airline and cruise ship fares
and accommodations, to restaurant meals, entertainment, souvenirs and
gifts, immigration and park services, recreational vehicles and

automobiles, aircraft manufacturing and resort development.

By using input/output modelling, TSA is able to differentiate
between travel and tourism industry supply and economy supply,
including that portion of supply which it imports from abroad. Additionally,
it breaks down the supply side accounts into direct and indirect impacts
and the individual elements of GDP (wages and salaries, transaction
taxes, operating surplus, depreciation and subsidies).These data ensure
governments have a broader understanding of the impact of travel and
tourism, in particular the implications of policy for the travel and tourism

economy (15).

TSA data also reiterates the fact that travel and tourism has the
potential to be a catalyst industry for emerging countries to kick-start their
economies, offering many opportunities that are not available in other
industries. For example, the rise in cultural, heritage and wildlife niche
market tourism, in developing countries, is becoming a viable alternative

for communities that want to move away from mono-culture farming,
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which can not only destroy sustainable patterns of agriculture and
traditional fertility cycles but has been associated with negative changes

in social structures and economic relationships(16).

Annual research undertaken by WTTC demonstrates that the
impact of travel and tourism on the whole economy is much greater than
the size of the industry itself. For every dollar spent on travel and tourism,
a further dollar and a half is typically contributed to GDP in other sectors

of the economy.

Tour operators
Tour operators can have a significant impact upon economies.

Whereas the Balearic Islands were the poorest province in the whole of

Spain in 1950, by the year 2000 it was the richest — almost entirely
due to organised tourism. Other countries where travel and tourism has
had a positive impact on the economy are the Maldives, Mexico and

Turkey.

Hospitality

The hotel industry has considerable growth potential in those
nations and regions that are just beginning to develop their economies
and improve their performance, because the total output of the hotel
industry is closely tied to the variables associated with economic
development. These variables include basic infrastructure and levels of
gross domestic output, employment, and education of the workforce. The
hospitality industry also produces a ‘multiplier effect’ whereby money
spent by hotel guests travels through a community generating further

revenue.
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Cruise lines

The cruise line industry is a significant economic contributor
worldwide and particularly to the United States economy, leaking into
industry, agriculture, airlines, travel agents, food and beverage suppliers
and other service sectors. It is also a booming industry that is forecast to

grow to 20.7 million passengers by 2010.
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Appendix Ill — Source text 3
5 New Ways to Book Your Vacations
Save time and money with these simple travel tips

by: Jeannette Foster, Frommer’s Travel | from: AARP | December
21, 2011

Every year travel costs seem to inch upward. These days, your
pre-trip investigations need to be broader and smarter than ever. Below
are a few new vacation booking approaches that might save not only

money, but also time.
1: Research More Thoroughly

Start with tourist board sites, which sometimes have great airfare,
accommodation, or activity deals. They also note which airlines serve the
destination, enabling you to narrow your list of airline sites to check for
deals. When doing so, be sure to compare apples to apples, using the
same parameters — for example, round-trip fares including taxes and
fees — on all sites. Then compare prices on so-called aggregator sites
such as Kayak. In general, you'll find the best deals by booking your

vacation at least 21 days out and traveling off season.
2: Don’t Be Afraid of Opaque Sites

On “opaque” or bidding sites like Priceline or Hotwire, the name of

the hotel, airline, etc., remains hidden until after you buy. Don'’t let this
scare you. These sites can offer tremendous savings, especially if you
know a destination’s going rates (see #1) before bidding. The downsides
are that you won’t have the flexibility to change your travel plans, and you

will have to pay in advance.


http://www.frommers.com/
http://www.aarp.org/
http://www.kayak.com/
http://travelb.priceline.com/splash/hp/home.do?refid=PLGOOGLECPC&refclickid=S_priceline_e&gclid=CP2H1Z7k_6wCFUXf4Aod13dITQ&rdr=1
http://www.hotwire.com/seo/
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3: Look Into Package Deals

Not only can packages — which include airfare, accommodations,
and, sometimes, a car — save you big bucks, but some also have perks
like a free extra night at a hotel. Packages work best if you're traveling
with two or more people to a big city or a resort area for at least three
days. Check out packages offered by airlines serving your destination or

by sites such as the AARP Travel Center powered by Expedia or Orbitz.

Also look at destination-specialist packagers: Pleasant Holidays, for

example, offers a range of packages to Hawaii, the Caribbean, Mexico,
and Tahiti.

4: Use a Travel Consolidator

Consolidators buy tickets from airlines in bulk and resell them at
prices generally way below published fares. For years, they just sold to
travel agents, but the Internet has changed that. And these discounted
tickets are for regular flights on major lines — not stand-by flights or those
on charter lines. One great consolidator is Expedia; to find others, check

your newspaper’s Sunday travel section.
5. Book Through a Travel Agent

What's old can be new again. If you don’t have the time or the
temperament for research, consider booking your vacation through a
brick-and-mortar or online travel agency. According to the American

Society of Travel Agents, the average agency fee for booking an airline

ticket — one that’'s frequently the cheapest to be had — is only around
$36. It's a small investment that could pay great dividends. Travel agents
are often destination experts, knowledgeable about deals and logistics.
Plus, with one vacation booking e-mail or call, you can sort out
everything. And, if you have any problems, your agent will generally go to

bat for you.


http://www.expedia-aarp.com/
http://www.orbitz.com/?DCSext.mc_kw=orbitz&WT.mc_ev=click&WT.mc_id=e9841&WT.srch=1&ag=Orbitz+Terms+-+orbitz+-+EXACT&crid=3720012225&gcid=S11287x431-D029&gclid=CNr6guXk_6wCFcbc4AodGxHKRQ&keyword=orbitz&kwid=121512&mtid=17&mtn=e&lpid=clhome
http://www.pleasantholidays.com/PleasantHolidaysWeb/Welcome.do?cid=25&ic_campID=98&gclid=CO-U2Pbk_6wCFQdN4AodqHogTA
http://www.asta.org/
http://www.asta.org/
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Appendix IV — Glossary 1

Food court — cast nakupniho strediska s obcerstvenim

a posezenim

Terminal office — nadrazni pokladna

misto pro zakoupeni jizdenek

Hop on and off — typ autobusového vyletu (jinak Loop Tour)

moznost nastoupit a vystoupit kdekoli na

trase
Approach road — pfijezdova cesta
Townhouse — méstsky dim; fadovy dim
Moke — (Mini Moke)

dopravni prostfedek vyrabeny Britskou
Automobilovou Korporaci (the British Motor
Corporation BMC)

Golf buggy — golfové vozitko

Slime-hater — nepfitel slizu

nepritel vseho, co je slizké
Picturesque — malebny
Locker — uzamykatelna skfifka, pfihradka

To live true to owns name - dostat svému jménu
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Wealth creation

GDP

WTTC

SMEs

Hamburger flipping jobs
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— tvoreni bohatstvi

— Hruby domaci produkt (HDP)
(Gross Domestic Product)

— Svétova rada pro cestovani a turistiku
(World Travel and Tourism Council)

— Malé a stfedné velké podniky
(Small and Medium-sized Enterprises)

— pojem - vyznamové podobny terminu
»,McJob* - odkazujici na podfadnou, Spatné
placenou, tzv.“mizernou” praci
(nevyzaduje zadnou specialni kvalifikaci a
nenabizi zaméstnanci moznost
profesionalniho postupu)

Fundacién Pro-Educacion en Turismo — Spanélska nadace podporujici

Tour operator

Job creation

Wage earners
Disposable income
Cruise lines

WTO/OMT

vzdélavani v oblasti cestovniho ruchu
— cestovni kancelar

— tvorba pracovnich mist

— osoby vydéle¢né Cinné

— Cisty prijem

— vyletni plavby

— Svétova turisticka organizace
(World Tourism Organization / Organizacion
Mundial del Turismo)

Input modelling/output modelling — vytvareni vstupl a vystupu

Niche market

— specializovany segment trhu
(se specifickymi produkty)
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Appendix VI — Glossary 3

Tourist board — ufad cestovniho ruchu

Round-trip fares — americKy vyraz pro cenu zpatecni
Jizdenky

Opaque sites — ,nepruhledné” webové stranky

Bidding sites — aukeni stranky

Going rate — soucasny kurz

Package deals — nabidkové balicky

Buck — babka

hovorovy vyraz pro dolar
Perks — zaméstnanecké vyhody

Travel consolidator — Zprostfedkovatel prodeje letenek
nakoupi je od leteckych spolecnosti a poté

prodava zakaznikim

Stand-by flight — typ letu, kdy se letenky prodavaji na
posledni chvili - tésné pred odletem, a to za

zvyhodnénou cenu



