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Abstract

As technology evolves and people get more familiar with new technological developments,
we are introduced to new and unknown concepts. Access to these new instruments allows us
to examine the complexities of human nature in great depth and detail, both behaviorally and
cognitively. The neurosciences have transcended the confines of a strictly academic
framework, and aspects of them, such as neuromarketing, have been interwoven into our
daily lives. An idea that is gaining popularity, and its impacts on purchasing decisions are being
explored. However, it is vital to investigate how the coming generation comprehends these
notions and how they anticipate they will influence the future. The goal of this exploratory
research is to investigate primary school students' perceptions of neuromarketing (interest &
participation, awareness & knowledge, ethics) utilizing a pre-constructed perception study
guestionnaire on this topic.
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Abstrakt

000 n texvoloyia e€ehioosTal Kal oL AvOpwroL yivovtol MEPLOCOTEPO OLKELOL UE TIG VEEG
e€efelg, EpXOUOOTE AVTIHETWIOL UE OAOEVA KOL TIEPLOCOTEPEC KOLVOTOUEG KOl AYVWOTEG
16éec. Exovrag kaveic mpooPaon oe TETOOU €ldouc epyaleio pmopel va e€etdosl tnv
TOAUTTAOKOTNTA TNV avBpwrivng $puong HE HEYAAN AETTOUEPELD, TOCO QMO TMAEUPAG
ouunepLPopag 000 Kal amd MAEUPAG AVTIANTITIKAG LKavotnTag. Ol VEUPOETILOTAUESG €XOUV
Eemepdoel Ta AUOTNPA OpLa EVOG akadnuaikou Aaloiou, kal S1adopeC MTUXES TOUG, OTIWG TO
VEUPOUAPKETLVYK, EXOUV EVOWMATWOEL oTnVv kKaBnueptvr) {wn poc. H d€a auTr) £XeL AMOKTHOEL
OPKET OnuooloTNTA TEAEUTALN, KL OL EMUMTTWOEL TNG OTIG OYOPAOTIKEC QATOPACELS
e€epeuvovrtal Slapkwc. QoTo00, elval oNUOVTIKO va e€akpLBWOEL KATA TOCO N EMOUEVN YEVLA
KOTAVOEL QUTEG TIG €VVOLleG Kal avTlapBavetal tnv enibpaon mou Ba €xouv oto UEANOV.
ZTOX0G TNG €pEUVAC AUTAG elval va dtepeuvnoel TNV avtiAnPn pabntwv SnUoTtikwv oxoAeiwv
OXETLKA LLE TO VEUPOUAPKETLVYK (evOladépov & cuppeTOXn, EMlyvwon & katavonon, nOwn)
aflomolwvtag eva nén SloupopdwHEVO EPpWTNUATOAOYLO TIAVW OTO €V MPOKELUEVW BEpQL.
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